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Now a Double Wishbone 
Co-operation Does It 


Tuning In On Profits 
Dodges Autumn Gold 


sor 
By 
Chris Sinsabaugh 


T’S BEEN my privilege in this 

week’s Paul Prying to see a 
new type of chassis frame that 
may cause a revolutionary change 
in car engineering. It’s called 
the double wishbone tubular 
frame for want of a possibly bet- 
ter name, and that most aptly 
describes it, for it looks not un- 
like a double wishbone with tubu- 
lar connection. The side mem- 
bers of the frame have been done 
away with altogether, so that 
even though the wishbone effect 
is reminiscent of the X-type with- 
out side members, yet the new 
type, taken in its entirety, is en- 
tirely different from anything 
that has as yet come under my 
observation. For it is claimed a 
considerable saving of weight and 


improved riding, because of in- 
creased rigidity. 
+ * * 
INDEPENDENT springing on 


all four wheels is made possible 
by the double wishbone tubular 
frame, for those car builders who 
want to include the rear wheels 
in the setup, but really that is 
not the objective of those re- 
sponsible for the development of 
this frame type. It all came 
about through the efforts of the 
Leaf Spring Institute to enable 
its members to meet the competi- 
tion of the coil spring manufac- 
turers who up to now have been 
getting all the knee action busi- 
ness. It’s an interesting story, 
my mates, this unusual co-opera- 
tive development campaign car- 
ried on by the Leaf Spring In- 
stitute under the direction of 
John H. Shoemaker, chief execu- 
tive of the Institute, which seems 
to have attained its objective. 
* 4 Ea 

MONTHS AGO members of the 
Leaf Spring Institute realized that | 
if they were going to cut them-| 
selves a piece of knee action) 
cake they’d better get busy, so} 
one of the most unusual research 
and development campaigns the 
industry ever has known was} 
started. Manufacturers of such 
important parts as_ universal 
joints, shock absorbers and the 
like were appealed to and there 
was prompt response. Several of 
the biggest companies in this} 
branch of the business loaned the 
Institute their chief engineers 
without cost to the Institute, and 
this symposium of brains at once | 
got busy, under the direction of 
Karl K. Probst, the Institute’s 
consulting engineer. No one com- 
pany or association could have 
afforded to hire this brilliant ar- 
ray of engineering talent, but 
this co-operative movement made 
all this possible. 

As a result there was developed 
not only this wishbackbone frame | 
but it also was proved that leaf- | 
springed, independent springing 
could compete with coil springs. 
Not only could leaf springs be} 





utilized for the front end, but af | 
a car manufacturer wants to go| 
further he can make it independ- | 
ent springing all around through 


(Continued on Page 6, Col. 4) 





Dealer Code Costs Set 





Forees Move 


Work Now Under Way to) 


Be Completed by 
October | 


Sept. 7 


Detroit, 


addi- 
to 


$1,000,000 in certain plant 
tions and alterations in order 


proposed by the Briggs Mfg. 
here. The expansion is expected 
to be completed before Oct. 1. 

According to the spokesman for 
the company the expansion 
made necessary by a general in- 
crease in business in the automo- 
bile body and drawn metal divi- 
sions and also in the plumbing 
ware divisions. Much of the work 
has already been completed and 
other projects are underway 
will be started almost 
ately. 

“The plumbing division will be 
removed entirely from the Mack 
ave, plant to the old Hamtramck 
plant which has been idle since 
1929,” said the spokesman. 
of remodeling the Hamtramck 

(Continued Page 2, Col 


Protest Election 
At Hudson Plant 
On Union Rule 


Detroit, Sept. 7.—Charging 
widespread violation of a July 
order of the Automobile Labor 
Board against the holding of 
elections by so-called employe 
representation groups in the au- 
tomotive industry, Arthur E. 
Greer, temporary chairman of an 
independent union in the Hudson 
Motor Car Co. plant, today said 
he had virtually demanded that 
the board annul such an election, 
held Wednesday and Thursday 
for Hudson employes. 

Declining to comment on 
Greer’s request, Dr. Leo Wolman, 
chairman of the board, indicated 
that a hearing will be held, prob- 
ably next week, at which Hudson 
executives will be asked to ap- 
pear. 

A primary election was held 
last week and the final election 
was held Wednesday and Thurs- 
day, the men voting in booths 
placed on sidewalks about the 
Hudson plant. Greer previously 
had charged that the booths had 
been erected and the ballots 
printed at the company’s expense. 

Hudson executives have been 
silent on the election dispute, be- 
yond dewaring that the men ex- 
pressed a desire to name their 
representatives and that the com- 


on 


| pany heeded that desire. 


The 50 representatives elected 
Thursday will meet probably next 


turn In 


All Plants 


A capital ex- | 
penditure of between $500,000 and | 


cope with orders now on hand is | 
Co., | 


is | 


or | 
immedi- | 


“Work | 








week to name their officers for 
the ensuing year. Orley Burns is 
temporary chairman of the or- 
ganization, to be known as the 
Hudson Industrial Assn. 


Briggs Body Plans to Spend Million 
Up * 


General Motor August 


Sales Off Seasonally 


Sales by General 
were 
month last year. 
eight months for the 


Motors 


dealers to 
United States showed a seasonal decline 





Consumers in the 
during August and 


almost unit for unit with the sales during the same 
Comparative figures for August and first 
past four years are as follows: 


SALES TO CONSUMERS IN THE UNITED STATES 


1934 

86,258 
. 682,473 
TO DEALER IN 
$7,429 
787,850 


August ; 
Eight Months 
SALES 
August 
Eight Months 


SALES TO DEALERS U. 


1933 
86,372 


1932 

37,230 69,876 
573,434 415,653 748,494 

THE UNITED STATES 
$4,504 24,151 62,667 
604,812 396,998 767,064 


193l 


S.. CANADA, PLUS OVERSEAS 


SHIPMENTS 


August 


Eight Months | 993, 


109,278 
73 


97,614 
703,154 


30,419 
162,206 


70,078 
331,724 








F. J. & C. T. Fisher 


Retire from GM; 


Others to Stay 


Detroit, Sept. 7. ~ Retire ment of 
Fred J. and Charles T. Fisher 
from the official family of Gen- 


eral Motors Corp. was announced 





F. J. Fisher C. T. Fisher 


here this week. 
ers will in the future 
(Continued on Page 11, 


( ‘ol. 


The two broth- 
“am 


Car Makers Code 
Extended Intact 


For Sixty Days 


Detroit, Sept. 7. 
the automobile 
code for 60 days, 
Saturday and 
Nov. 3, has been 
by both 


Extension of 

manufacturers 
beginning last 
continuing 
accepted quietly 
manufacturers and em- 
ployes here. The code was ex- 
tended for another 60 days by 
executive order of the President 
upon recommendations of Gen. 
Hugh S. Johnson. 

In extending the code, 
dent Roosevelt ignored the violent 
protests from organized labor 
against the clause which is widely 
known as the merit clause. This 
feature of the code which re- 
serves to manufacturers the right 
to hire and fire, promote or re- 
duce employes in position on a 


(Continued on Page = Col. 5) 


Nash etd Fall Drive 
With Price Cuts Up to $150 





The Top Ten 


Passenger Cars 
First Ten in Registrations 
as Reported in ADN Today 


Make 1933 
Ford 171,929— ° 
Chey. 292,157— 
Ply. 133,024— : 
Ddge. 45,551— 
Pont. 54,818— 
Olds. 22,422— 
Hud. 22,639— 
Buick 30,515— 
9— 27,794 Stude, 21,566— 8 
10— 16,429 Chrys. 16,901—10 

Total All Makes 
1,233,305 875,834 

See complete cumulative 
figures including Aug. to 
| date, pages 12-13 this issue. 


1934 
1— 360,976 
2—338,402 
3—198,768 
4— 59,826 
5— 50,636 
6— 43,921 
7— 40,014 
8— 39,139 


CS a8 Or = 0 
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| 
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| line 





Kenosha, Wis., Sept. 7.—Nash 
Motors Co. today announced price 
reductions on all Nash and La- 
Fayette models ranging as high 
|as $150. The surprise move is in 
with an intensive Autumn 


| sales drive by the distributor and 


dealer organization which already 
has greatly surpassed its total 
sales volume for the entire year 
of 1933. 

The reductions on the 
Big Six range from $60 for the 
five-passenger sedan to $80 on 
the brougham models with trunk. 


Nash 


| The Advanced Eight models are 


$100 to $120 lower, while 
Ambassador line has been 
duced from $100 to $150. 
Fayette models are from 
$30 lower. 

Models with trunk equipment, | 


La- 
$10 to 


| the most popular of the Nash and 
| LaFayette body styles, have been | 


| 
| 





reduced more sharply than oth- 


(Continued on Page 11, Col. 4) 


until | 


Presi- | 


the | 
re- | 
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Six Sections 
Still Await 
Official OK 


Total Near 82.500. 000 
With Assessments 
Part of Law 


Washington, Sept. 7.—Ap- 
proval of 49 parts of the 
budget of the code author- 
ity of the Motor Vehicle Re- 
tailing Trade was announced 
last night by the National Re- 
covery Administration, 

The parts approved 
a total of $2,184,523.10, 
to J. Reed Lane, 
retary of the code 
added that six sections of the 
budget covering Texas, Okla- 
homa, Kentucky, Montana, South- 
ern California and Oregon—re- 
| main to be approved by NRA. 

“However, no question of real 
| importance is holding up approval 
of these sections,’ Lane _ said, 
“and we expect them to receive 
an O.K. momentarily. With these 
six, the total budget will reach 
nearly $2,500,000.” It is under- 
stood that this is the largest 
budget yet approved by the NRA. 

According to Lane, the satis- 
faction of the Motor Vehicle Re- 
tail Trade in the administration 
of the code is evidenced by the 
fact that no protests are on file 
with relation to a single budget. 
| This is held to be a most un- 
usual and significant situation. 

It is pointed out that with the 
approval of the code budget, pay- 
| ments by all business units com- 
ing within the purview of the 

(Continued on 15, Col. 1) 


represent 
according 
executive sec- 
authority, who 


Page 


Motor Exports 
Boost Steamer 


Revenue in 1934 


New York, Sept. 7.—- Further 
evidence of the increase in auto- 
mobile exports is found in ocean 
shipping figures submitted by J. 
S. Marvin, general traffic man- 
ager, National Automobile Cham- 
ber of Commerce, at a recent 
meeting of the export rate com- 
mittee of the chamber. 

In the first six months of 1934 
the members of that organization 
required 32,486,110 cubic feet of 
steamship space to accommodate 
their exports, whereas during the 
entire year of 1933 23,438,562 cubic 


| feet of space was used. 


These automobile exports have 
been a boon to the lagging 
steamship business with lines op- 
| erating to all parts of the world 
participating in the increased 
shipping. 

D. J. Elmore of the Studebaker 
Pierce-Arrow Export Corp. is 
chairman of the chamber’s com- 
| mittee. Other members are: F. 
A. Allen (Hudson), E. M. Grahn 
| (General Motors Export), L. W. 
Krass (Chrysler), Gilbert D. 
Smith (International Harvester 





| Export). 
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Utah Men Find Life Easier Under Retail Code 


oe 


Interstate Regulations 


Aid in Recovery Drive 


By F. L. W. 
Salt Lake City, Utah, Sept. 7. 
The code of fair practices for the 
automobile industry in Utah is 


a success—a big success. 


Utah code authorities have the 
advantage of a state recovery 
act as well as the NRA, and this 
has permitted the writing of codes 
for the regulation of intrastate 
commerce to supplement the in- 
terstate codes; so that if a vi- 
olator of the regulations set up 
should plead that the NRA has 
no control over him because of 
the intrastate character of his 
business, the URA, or Utah Re- 
covery Act, can step in. 


It is claimed that the codes 
have cleaned up the sore spots 
in the automobile industry as 
far as Utah is concerned to such 
an extent that dealers are making 
more money than they could ever 
have made without them. Com- 
pliance, Walter F. Ford, commis- 
sioner for the Codes, said, is from 
90 to 95 per cent, and he declared 
they are having comparatively 
little trouble in getting the regu- 
lations over. When the Utah 
code became effective last fall all 
the dealers were for it, but a 
few, as was expected, have suc- 
cumbed to the temptation to 
chisel; at least, it is so charged 
by code authorities. 


State Code Mirrors NRA 

The Utah automobile code is 
very similar to the National code, 
excepting that it regulates clos- 
ing time and forbids the loaning 
of a car for demonstration pur- 
poses without a driver employed 
by the dealer; plus, of course, the 
fact that it regulate intrastate 
business only. 


The closing regulations require 
that no automobile establishment 
be opened before 8 a. m. or be 
open after 8 p. m. and that no 
business be done on Sundays and 
holidays. 

The Utah Recovery Act sets 
forth, in part, “The District 
Courts of the State of Utah are 
hereby invested with jurisdiction 
to prevent and restrain violations 
of any code approved under this 
Act, and it shall be the duty of 
the District Attorney within the 
District where such violation is 
threatened or occurs to institute 
proceedings to prevent and re- 
strain such violation.” 

Courts Give Aid 

Ford said the co-operation of 
courts and prosecuting attorneys | 
is generally satisfactory. To date 
the Utah Recovery Act has not 
been before the State Supreme | 
Court for approval or rejection, 
but at the beginning of the year 
a District Court in Salt Lake 
City, in a retail case, gave it an 





unqualified endorsement in a 
lengthy decision. 
So far, no court ruling has 


been made regarding any regula- 
tions of the automobile code in 
Utah, but a few cases are pend- 
ing. One has to do with the al-| 
leged disconnecting of a speed- 





ometer and two others. are 
concerned with alleged over-al- 
lowances on a used car. All| 


three will come up for hearing 
soon, it was stated. 
State-Wide Divisions 

Ford, who has had considerable 
experience in the automobile | 
business in the mountain states 
and was for years with the Ran- 
dall-Dodd Co. of Salt Lake City, 
aims to cover the state about 
once a month, the larger centers 
more often than that. The state 
is divided into seven zones each 
of which is in immediate charge 
of an executive committee drawn 
from the local dealers. They} 


are responsible to the State Ad- | 
visory Committee which is made | 
up of the following: 
Blair Motor Co., 
Browning, 
vice-chairman; 


Seth Blair, | 
chairman; Arch | 
Browning Auto Co., 
J. A. Baker, | 


BENNETT 
Baker Motor Co.; H. Barr Car- 
lisle, Barr-Chevrolet Co.; Frank 
B. Streator, Streator-Smith, Inc.; 
Charles C. Freed, Freed Motor 
Co.; Dave T. Singer, representing 
independent used car dealers; C. 
B. Hawley, business man, repre- 
senting the consumers, all of Salt 
Lake City, with A. B. Worsley, 
a Provo dealer. Carl L. Snow, 
automotive publisher of Salt Lake 
City and secretary of the Utah 
Automobile Dealers’ Assn., as 
secretary. Ford, the Commis- 
sioner who serves as the adminis- 
trative officer, is employed on a 
full-time basis. 

There will be a meeting soon 
for the purpose of co-ordinating 
the state and national codes for 
the industry, which is being done 
in connection with other indus- 
tries which have a Utah code. 
It is anticipated that the new 
set up will result in still better 
enforcement. 


Everybody Gains 


Net profits are greater, com- 
petition is cleaner, higher grade 
men are being attracted as sales- 
men, dealers are staying in busi- 
ness, there is less ill will and 
more confidence and respect for 
each other among members of the 
industry; these things are at- 
tributed to the coming of the 
codes of fair practice in Utah, 
and to add to the pleasantness of 
the picture business is better and 
increasing right along. 


Chrysler Cena 
Names Churchill 


General Manager 








Montreal, Canada, Sept. 7.—-An- 
nouncement of the appointment 
of C. W. Churchill as general 
sales manager of the Chrysler 
Corp. of Canada, Ltd., was made 
at a reception given in the Royal 
York Hotel, Toronto, by the 
Chrysler Corp. 


The new duties of Churchill, 
who will make his headquarters 
in Windsor, Ont., will comprise 
direction of merchandising, ad- 
vertising and service of all divi- 
sions of the corporation. These 
duties, it was announced, will 
strengthen, but in no way alter, 
the direction of the Dodge-DeSoto 
and Chrysler-Plymouth divisions 
of the corporation. 








August Slumps 


th Wayne County 


Detroit, Sept. 7—A drop to 3599 
from 6117 in the same month last 
year is the August report on 
Wayne County registrations made 
by the Detroit Automobile Deal- 
ers’ Assn. For the year to date, 
though, the ’34 total of 47,783 is 
considerably in excess of the 34,- 
763 for the same period last year. 
Ford continues to lead the car 
parade with 1723 as against 2354 
last year in August. All but 
three, Buick, Oldsmobile and Reo, 
were thrown for a loss, with the 
three gainers showing only small 
increases, 

In trucks and commercial ve- 
hicles Wayne County did well last 
month with 520 in comparison 
with 359 a year ago August. 


Packard Engine 
Runs Wide Open 
For 25,000 Miles 


Detroit, Sept. 7—Running night 
and day on the two and one-half 
mile concrete speedway at the 
Packard proving ground, a stand- 
ard Packard car with standard 
gear ratio traveled 25,000 miles 
at wide open throttle, it is re- 
ported by the company. Accurate- 
ly timed, the car averaged 90 
miles an hour for the entire dis- 
tance and the engine operated 
at an average of 4,000 revolutions 
per minute, it is stated. 


This is said by Packard en- 
gineers to have been one of the 
most severe tests ever attempted 
with a motor car. 

New type connecting rod bear- 
ings, pistons and valves, it is ex- 
plained by Packard engineers, 
aided in making the 25,000-mile 
wide open throttle run possible. 
During the development of these 
new features for Packard engines 
a long series of wide open 
throttle tests were undertaken. 
They totaled more than 125,000 
miles. Several runs of 10,000 
miles were made. 


Several times it was decided to 
stop the car but each time the 
engine was operating so perfectly 
the decision was reversed. Be- 
cause of the anxiety of the en- 
gineers to examine the engine it 
was finally determined to end the 
run with an even 25,000. On the 
last lap before a halt finally was 
made at 25,030 miles the engine 
still was running perfectly and 
holding up at 4,100 revolutions 
per minute, it is reported. 


Kight Year High Reached 
In Dodge Dealers’ Sales 





Detroit, Sept. 7.—During the 
week ending Sept. 1, deliveries of 
Dodge passenger cars amounted | 
to 2,870 as against 1,903 in the 
previous week--an increase of 
50.8 per cent. The same dealers’ 
deliveries of Plymouths account- | 
ed for 3,910 cars as against 2,482 
the week before—an increase of | 


57.5 per cent. Deliveries of Dodge | 
commercial cars and_ trucks 
reached the highest weekly | 


volume in the company’s history | 
2,254 as against 1,151 in the pre- | 
ceding week—a gain of 95.8 per 
cent, 
Altogether, deliveries by Dodge | 
dealers for the week ending Sept. 
1 were 9,034 vehicles—the highest 


retail sales figure attained in 
|eight years and exceeding the 
previous week’s record by 3,498 


deliveries. 

Comparative totals of deliveries 
made by Dodge dealers rose from 
118,847 in the first nine months | 
of 1933 to 178,406 in the like 
period of 1934—a gain of 50.1 per 
cent or 59,559 vehicles. 








_ 


nies Star Sellers 
To Visit Chicago Fair 
Dearborn, Sept. 7.— Approxi- 
mately 60 Lincoln star salesmen, 
winners of sales contests in their 
groups throughout the United 
States during July and August, 
will be guests of the Lincoln Mo- 


| tor Co. at a sales convention at 


the Ford Exposition, World’s 
Fair, Chicago, on Sept. 17, 18 and 
19, 





Sales executives of the Ford | 
| Motor Co. will be in charge. 





The sales contest was climaxed | . 
| later in the south and southwest. 


during the last 10 days of August 


Rolls ae ae Use 
Of Name on U. 


Bridgeport, Conn., Sept. 7. 


England have forced the Ameri- 
can company to discontinue use 
of Rolls Royce name. The Ameri- 
can firm is now engaged in the 
production of a new car. 


S. Car| 
Ob- | 
jections of Rolls Royce Co. of 





| 
| 


| mechanic. 





American Trachor Meet 


In _ Chicago Sept. 24-26 





Chicago’ s Show 


Group Confirms 


Faeh as Manager 


Chicago, Sept. 7.—Confirmation 
of the appointment of A. C. Faeh 
as manager of Chicago’s 1935 au- 
tomobile show was made today 
by H. T. Hollingshead, president 
of Nash Sales, Inc., and chair- 





man of the committee which will | 


supervise the show for the Chi- | 


cago Automobile Trade Assn. 


Chicago, Sept. 7—Under the 
chairmanship of Ted V. Rodgers, 
the American Trucking Assns. 
will hold their first annual con- 
vention at the Stevens Hotel here 
from Sept. 24 to 26. Rodgers, 
president of the organization, is 
also code chief for the motor 
trucking industry. 

Officials of the amalgamation 
of truck operators associations 
made known today that code 
matters will form the chief topic 
of discussion. 


Efforts are being made, it is 
stated, to get as many truck 
| operators as possible to attend 


Other members of the commit- | 


tee include M. J. Lanahan, presi- 
dent of the Chicago Automobile 
Trade Assn.; V. C. P. Drieske, 
general manager of the Cadillac 
Motor Car Co. of Chicago; J. J. 
Wright, president of the J. J. 
Wright Motor Co., Ford dealer, 
and F. M. Miller, president of 
the West Side Buick Co. 


Faeh’s appointment was _ re- 
ceived with favor in the trade 
because of his experience and 
success in promoting shows. As 
a former general manager of the 
trade group, he put on a spring 
showing with 40 simultaneous 
parades here several years ago, 
and sales during that period were 
estimated at two and one-half 
times the normal rate during that 
period. 


Introduction of “safety lane” 
campaigns in Chicago was an- 
other of Faeh’'s accomplishments. 
In Cleveland he handled details 
in connection with a big radio 
show engaging 934 performers in 
168 acts. 

Before joining the Chicago Au- 
tomobile Trade Assn. as general 
manager, Faeh was assistant gen- 
eral manager of the National 
Automobile Dealers Assn. 

During the past two years he 
took an active part in the cam- 
paign which brought about the 
smashing of the car stealing and 
stripping “racket” in Chicago. He 
recently staged a “safety lane” 
drive in Oak Park, just outside 
of Chicago, at the insistence of 
dealers there. 


Pontiac Plans 
Winter Service 


Sales Campaign 





Pontiac, Mich., Sept. 7.—Begin- 
ning what company officials char- 
acterize as probably the most 
important service school activity 
ever sponsored by its service de- 
partment, the Pontiac Motor Co. 
is placing before the Pontiac 
dealers of America a nation-wide 
campaign of instruction and edu- 


| cation which has for its objective 


the complete winter conditioning 
of every Pontiac car. 

The winter tune-up school 
program, according to L. K. 
Marshall, general parts and serv- 
ice manager of Pontiac, is a 
co-operative activity in which 
both salesmen and mechanics 
participate. It is being carried 
to dealers’ organizations by a 


| trained corps of factory service 


men assigned to each zone office. 

“Our educational program will 
be completed in all northern 
states by the end of September,” 
said Marshall, “and one month 


| So that a maximum of individual 


attention can be given to each 
The number in at- 
tendance at each school is limited 
to 12. 

“The winter conditioning pro- 
gram includes a complete engine 
tune-up, a thorough check up of 
the electrical system, cleaning 
and checking of the cooling sys- 
tem and a seasonal lubrication 
change.” 








the meetings, with every state 
represented by delegates. 
Rodgers will present a resume 
of activities since the ATA was 
formed last year, and support of 
the policies of himself and his 
colleagues will be sought in mat- 
ters of registration and regula- 
tion of the “for hire” operators. 


Regulation beyond those pro- 
vided in the code will be opposed. 
Officials of the ATA took a stand 
against the Rayburn bill and have 
likewise fought attempts before 
the interstate commerce commis- 
sion to “embarrass the operation 
of the code of the trucking in- 
dustry.” It is further contended 
that the code “faces its acid test” 
as it nears actual operation in 
the matter of rates and tariffs. 





Briggs in Spend 
Million in Plant 


Expansion Plan 


(Continued from Page 1) 
plant is going forward now and 
will be completed by Jan. 1 at 
which time the two divisions will 
be separated. 

“We have already completed the 
expansion of the tool and die di- 
vision increasing our capacity in 
that department 25 per cent and 
are now extending the craneway 
at the Mack ave. plant in order 
to increase the press capacity 
about 20 per cent. 

“Most of this work has been 
made necessary by increased busi- 
ness now on order and if the mo- 
tor car production for 1935 equals 
that of 1934 we will have to add 
to our payroll considerably.” 

No estimate of the increase to 
the present payroll would be 
made by the spokesman. 

Inasmuch as the Briggs com- 
pany is not in the steel business 
it will not be affected by the Ford 
Motor Co.’s steel expansion pro- 
gram excepting that it will buy 
steel sheets direct from the Ford 
Motor Co. instead of through the 
Ford Motor Co. as heretofore. 


Car Makers Code 
Extended Intact 
For Sixty Days 





(Continued from Page 1) 
basis of merit has been the cause 
of much controversy during the 
past year. The automobile manu- 
facturers code is the only code 
in which such a clause was writ- 
ten and accepted by the NRA. 


In extending the code no modi- 
fications or revisions were made. 
The code contains no trade prac- 
tice rules as at the time it was 
drafted last year manufacturers 
maintained that no unfair prac- 
tices existed in the industry which 
would not be ironed out amicably 
by the members of the National 
Automobile Chamber of Com- 
merce within the chamber itself. 

All manufacturers with the ex- 
ception of the Ford Motor Co. 
are signatories to the code. 
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Dealers Find Motor Vehicle Code a “Good Thing” 


Need of Buying Business 


Has Hurt 


By O. A. 


Many Dealers 


Andrew Murphy & Son, Inc., Omaha, Neb. 


We have been reading the vari- 
ous comments written into you 
by various dealers regarding the 
Automobile Retailing Code. 

Insofar as we are concerned, 
we are strongly in favor of the 
Code and have been from its 
very inception. We know as dis- 
tributors that our dealers have 
made more money per car sale in 
1934 than they ever made in their 
history. 

It is true there has been chisel- 
ing by a great many dealers and 
there will continue to be chisel- 
ing until the government places 
some form of enforcement in the 
hands of the various State Code 
Officers. We have the third 
largest dealer organization in Ne- 
braska and western Iowa and we 
can honestly state that fully 95 
per cent of the dealers are strong- 
ly in favor of the Code and their 
hope is that some means of en- 
forcement will become available 
to stamp out the activities of the 
chiselers that are continually buy- 
ing business away from legitimate 
dealers. 

Records will show that there 
have been more failures in the 
automobile business than any 
other class of business where an 
equal amount of money is in- 
volved. This alone shows plain- 
ly that something drastic should 
have been done years ago to stop 
this continuous run of bankrupt 
cases in the automotive field. 

Manufacturers have stood idly 
by and done little to prevent the 
mortality in the motor car busi- 
ness. It is true at times that some 
manufacturers have made a slight 
effort to eliminate such conditions 
but usually without major re- 
sults. The manufacturer has been 
extremely busy with his own job; 
he has been forced by keen com- 
petition to do a number of things 
that work a hardship on his deal- 
ers that should not have been 
done. 

One of the sad things of the 
motor car business for years has 
been the fact that many dealers 
had to buy their business in order 
to get it. In other words their 
ability and public reputation 
would not secure business for 
them and the only other avenue 
of securing it was to “out-bid” 
their fellow competitors. In most 
instances this has been the ma- 
jor cause of losses. 

When the Code became effec- 
tive the dealer who could secure 
his business only by “buying” it 
through long trades and question- 
able business methods suddenly 
found his hands tied and conse- 
quently his sales went down. The 
better tlass of dealer operating 
his business in a legitimate man- 
ner playing fair with his cus- 
tomers and standing out as a real 
operator increased his sales and 
increased them at a greater profit 
than ever before. 

We have made more money per 
sale during the year 1934 than 
any year since 1928, It is true 
we have lost a great deal of busi- 
ness to chiselers yet our gross 
profit per sale has been so much 
greater than in former years that 
in spite of the loss of these deals 
to chiselers our records show that 
our business has been much more 
healthy. 


What the country really needs 
is to put teeth in the Code to 
make the few chiselers get in 
line and stay in line or get out of 
business. 


The manner of arriving at Code 
Prices is fair to the new car 
purchaser and used cars today 
are selling from 10 to 15 per cent 
higher than they would be if it 
were not for the Code. While 
this is of a direct benefit to the 
new car purchaser it is not work- 





ing any hardship upon the new 
car dealer. 
As you know in the motor car 





WILSON 
industry dealers’ profits have 
been consistently reduced by 


manufacturers for the past five 
years; his gross profits are now 
at a point where he positively 
must conserve every dollar of 
them if he expects to continue in 
business. The better type of deal- 
er with his large organization 
and his fine service facilities has 
been forced to operate on reduced 


| ness 


— This entitles him to some 
protection to prevent the “Alley 
Garagemen” from taking on some 
kind of a contract for a car and 
operating on virtually no over- 
head, giving no service, caring 
nothing about the future but only 
looking at today and chiseling 
away deals from the legitimate 
operator who is making a de- 
termined effort to run his busi- 
in a business like manner. 

You hear a great deal about our 
government interfering with 
business but from our knowledge 
many millions of dollars could 
have been saved to the automo- 
tive merchants of this country if 
the government had taken a hand 





in _their business 20 years ago. 


Sees Need of Greater 


Parity On Used Prices 


By M. U. WARSHAW 
Nevins Auto Co., Olds-Pontiac, Lawrence, Mass. 


On Aug. 18, under the heading 
of “Code or Chaos”, you invited 
dealers to express their opinion 
regarding the code, stating 
whether they are satisfied with 
the code enforcement, what the 
weaknesses of the code are, and 
how to strengthen it. 

My personal opinion of the code 
is that it is a good thing for 
dealers who are not familiar with 
the business they are in and do 
not know what it is all about. 
The code then stops them from 
breaking their own necks. This 
may be a crude way of putting it 
but actually that is a fact. 

To my mind there are three 
classes of dealers. One, the deal- 
er that has an investment in the 
automobile business and knows 
each day what it costs him to do 
business; the man who knows 
that in order to exist and make a 
profit he must buy the used car 
as reasonably as he can, and he 
can not afford to over-allow. 

The second type of dealer is the 
one who has an investment in the 
automobile business and does not 
know what it costs him to do 
business. Nine times out of ten 
he does not know what a used 
car will bring in and the only 
time he knows if he is making 
money or not is when he consults 
the balance he has in the bank. 


The third class is the dealer 
who knows that he must do a 
certain amount of business to 
make enough money to break 
even, or to make money, but he 
does not know how to do it. He 
usually feels that rather than go 
the legitimate way of buying a 
used car and have a sales organ- 
ization that can go out and work, 
he surrounds himself with a class 
of salesmen that are more or 
less order-takers, and the only 
way they can take orders is by 
giving the consumer $50 or $100 
more than the car is worth so 
that they do not have to work 
very hard to get the order. The 
dealer who does this is usually 
of the mediocre class. He, per- 
sonally, does not feel like work- 
ing very hard. The result is that 
he is satisfied that instead of sell- 
ing 100 cars a year, or what- 
ever the amount may be to in- 
sure a legitimate profit, he goes 


out for volume business, thinking | 
that by selling 200 cars and mak- | 


ing half the profit on each one, 
he will realize the same amount 
of net profit at the end of the 
year. 

The code has not been a life- 
saver to the first type of dealer 
because without it he managed 
his business, as a rule, so as he 
made money. It has, however, 
done a wonderful job for the sec- 
ond class of dealer, as it pre- 
vented him from giving away his 
profits although he did not know 
anything about his business. We 
have always had the third type 
of man, and code or no code, he 





will always be with us. He is 


the original chiseler, and most of 
the time chiselers are broke. 


The code did not stop them 
from over-allowing and they do 
not make any bones about it. 
They tell you that as far as they 
are concerned there is no code, 
they still allow as much as they 
want to for cars. 


The legitimate dealer is not any 
better off now than he was last 
year without the code. He al- 
ways had the chiseler to contend 
with who would allow more for 
a car than he would. Personally, 
that is just how I feel about it, 
if there are chiselers there are 
no more or no less than there 
were last year. 


With reference to the weakness 
of the code, we, and a good many 
other dealers have found our- 
selves with a heavy stock of used 
cars on hand on Aug. 1, a stock 
that we would not possibly dis- 
pose of in a normal way, and, 
after analyzing the situation I 
found that the trouble was with 
the code allowances. They were 
a good deal more than what we 
would ordinarily allow for the 
cars in June and July, because 
the season for used car dimin- 
ishes after June and July. The 
code prices were from the March 
and April sales. Of course, the 
cars are not worth so much in 
July as they were in March and 
April, and yet the code allow- 
ances were almost the same. So, 
in August, in order to dispose of 
our heavy stock of used cars, 
which in my case was $10,000 | 
worth, we had to advertise them 
at a much lower figure than the 
code allows for a used car that | 
is not conditioned. 


We are in the same position in 
respect to making money on used 
cars as we were last year at the 
same time. That fact, in my 
opinion, is the weak point in the | 
code, the allowances on used cars 
being too high during June, July 
and August. What they will be in 
September remains to be seen. | 
That should be corrected if the 
code is to be of any value to the | 


| vention, 





Order to 


car’s manufacturing network, an- 
nouncement was made here 
Thursday that the Electric Auto- 
Lite Co. and the Moto-Meter 
Gauge & Equipment Co. have re- 
ceived the large contracts of the 
Chrysler Corp., confirming reports 
that have been current for some 
time in automotive circles. 

Full requirements of the Chrys- 
ler passenger and commercial 
cars in ignition, lighting and 


models will be manufactured by 
the Electric Auto-Lite, while 
similarly, the Moto-Meter Co. will 
supply the requirements in speed- 
ometers, gauges and other parts. 

These contracts, it was said, 
will assure Fall and Winter em- 
ployment for 2,500 workers at the 
Electric Auto-Lite plant and 1,000 
workers at the Moto-Meter plant. 
Announcement of the contracts, 
the largest in the history of the 
local companies, was made by 
Royce G. Martin, who recently 
succeeded C. O. Miniger as 
president. 

In making the formal announce- 
ment, Martin said: “The con- 
tract covers electrical equipment 
for all Plymouth, Dodge, De Soto 
and Chrysler passenger cars as 
well as for all Dodge trucks and 
will become effective for Chrysler 
Corp.’s 1935 production require- 
ments. 

“The contract is a new one for 
Auto-Lite and the extent of the 





Toledo, O., Sept. 7.—Forecast- , 
ing a return of Toledo to a more 
important place in the motor 


starting equipment for the 1935 | 





Ch rysler 1935 Electrical 


Toledo Firm 


sast-, business involved is indicated by 
trade estimates that the Chrysler 
production for 1935 will exceed 
600,000 passenger cars and trucks. 

“This contract,’ Martin con- 
tinued, “brings to Auto-Lite one 
of the largest pieces of business 
that the company has enjoyed in 
the last 20 years and fits in with 
the trade expansion program un- 
dertaken by Auto-Lite earlier in 
the year, such as the purchase of 
the Owens-Dyneto Corp. of Syra- 
cuse, N. Y., and the purchase of 
the control of Moto-Meter Gauge 
& Equipment Corp., Toledo, and 
also the purchase of the control 
of the Corcoran-Brown Lamp Co. 
of Cincinnati. 

“The Moto-Meter division was 
awarded a Chrysler contract cov- 
ering the entire requirement of 


panels, instruments and _e tail 
lamps and a large percentage of 
speedometers, hub caps, _ scuff 
plates and horns, 

“The Corcoran-Brown Lamp 
Co. of Cincinnati has _ been 


awarded a long term contract for 
a large percentage of Chrysler 
Corp. lamp requirements, includ- 
ing 100 per cent of all lamps for 
general equipment on Plymouths. 

“The Electric Auto-Lite Co. and 
its subsidiaries are supplying 
Ford, Lincoln, Nash, Packard, 
Hudson, Studebaker, Reo, Hup- 
mobile, Pierce-Arrow, Auburn and 
Willys-Overland with either elec- 
trical equipment or other com- 
modities manufactured in their 
various divisions,’ Martin con- 
cluded. 





New Automobile Union 


To Hold Election Sept. & 





Detroit, Sept. 7—A new indus- 
trial union—the Associated Auto- 
mobile Workers of America — 
claiming representation of more 
than 1,500,000 automobile workers 
and craftsmen in allied industries, 
will hold its first convention here 
Sept. 8, to formulate a national 
policy and begin a nation-wide 
membership drive. 

Dissatisfied employes of the 
Olds Automobile Works, Lansing, 
started the new union a short 


| time ago, withdrawing from the 
| Lansing local of the AFL. 


Five Michigan chapters will be 
represented at the Detroit con- 
Roy Ladow, secretary, 
said, and the immediate goal will 
be at least 50 chapters. He de- 


| clined to reveal the present mem- 


bership. National headquarters 
will be in Lansing. 

“We feel our unions should not 
be dominated by professional 


labor leaders,” Haywood Jordan, 


executive president, said. 
The 


union’s executive board 









legitimate dealer. 


I am very well aware of the 
fact that some dealers, on read- 
ing this, will say that the code is 
only for a maximum price to pay 
for the car and he should have | 
bought it lower, but I shall imme- 
diately tell you that there isn’t 
a dealer that is criticising this 
statement that could control and | 
buy cars for less than code, espe- | 
cially if it is the make of car 
that he sells, 


On Aug. 18 you have an article 
written by J. H. Reed. I feel that 
Reed has a great sense of humor 
and that the article should be 
read by all dealers who feel that 
the code will do away with all 
the ills of the automobile busi- 
ness. He certainly provided me 
with some fine reading. 


We adhere to the code 100 per 





cent. We do not violate the code 
knowingly under any circum- 
stances. 





B. 





"OW. 
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Current Prices On New — 


Packard Lines 
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5 Sedan 385 | 2,585 2,990 3,960 
7 Sedan 2,755 

2-4 Coupe . 2.470 2,880 3,820 
5 Coupe 2,560 3,080 3,990 
5 Phaeton . 2,670 3,190 3,990 
Sport Phaeton 3,450 4,290 
Club Sedan 2,580 3,170 4,060 
5-7 Formal Sedan. 3,285 3,800 4,660 
Victoria ...... 3,100 3,760 4,790 
Conv. Sedan . 3,200 3,910 4950 
Coupe Rdstr. .. 2,580 3,070 | 3,850 


said it preferred peaceful concili- 
ation to strikes in seeking collec- 
tive bargaining through elective 
or appointive representatives di- 
rectly with company manage- 
ments. It specifically banned 
Communists, as those who “seek 
to overthrow the government by 
violence.” 


The first convention, Ladow 
said, will: 

1. Elect national officers. 

2. Adopt national by-laws 


with a view to extendiig mem- 
bership to the entire country. 

3. Start a movement to op- 
pose continuation of the NRA 
automobile code when it ex- 
pires Nov. 1. The group flatly 
opposes the code’s “merit” 
clause and will seek a seniority 
rule. 

Workers of allied industries to 


| be attracted, Ladow said, were 


those in steel, wheel plants, plate 
glass, rubber and all accessory 
manufacturing necessary to auto- 
mobiles. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as it 
ig in our charge, will never champion the cause of any 
individual or any corporation which is not for the best 
interests of the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
predjudice. It will confine itself to the up-building of 
the industry it is pledged to serve, wholly through the 
dissemination of NEWS which is timely, authentic and of value. 
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WE DO OUR PART 


Selling Neighborhood Service 

EVERAL factors point to the permanency of the pres- 

ent trend toward neighborhood service station type | 
dealerships. First, is that manufacturers themselves are | 
making a determined effort to encourage their dealers to 
adopt this new plan of automotive merchandising. Sec- | 
ond, is the fact that dealers themselves are finding new | 
fields for profits in the sale of gasoline, oils, accessories, 
tires, parts and service work. Third, dealers find that in 
addition to the profits from service sales, this type station 
keeps them closely in touch with car users, with the re- 
sult that they have been enabled to increase their new 
and used car sales volume. 
is the public acceptance of this type of dealership as a 
convenience and necessity. 


Hundreds of these new type dealer buildings are now | 


in service throughout the country. At the present time 
it is safe to say that thousands of such stations will have 
been opened before the spring selling season gets under 
way in 1935. This statement is not drawn out of the air, 


but is based upon reports coming to ADN from competent | 


factory authorities. 

With this trend so definitely established there is one 
point that we, sitting on the sidelines, would like to call 
to the attention of dealers on the firing line. In entering 
the neighborhood station type of dealership the dealer 
must in no way divorce himself from his present status of 
new car dealer. Even though the dealer may find that 
profits from service and accessory sales exceed his profits 
on new car sales, the backbone of his dealership will still 
remain new car sales. 
quick profits ween us away from the real breadwinner. , 

Through the sale of new cars the dealer has created a 
market which he is now making an aggressive effort to 
serve. If he neglects his new car market he reduces his 
potential market for gasoline, oils, grease, tires and other 
items. On the other hand, by entering the after-market 
in an aggressive manner the dealer is attracting and hold- 
ing potential new car customers whom, in the past, he has 
no contact with after the original sale. 

Under this new plan the dealer must become as volume 
conscious as factories have been in the past. Each new 
sale creates still another market for him. Each service 
sale creates a potential customer for a new car sale. 
Under this new plan the dealer will have his market in 
the hollow of his hand. He will become a power that he 
never had hoped to become under the old system. That is 
why we think the system is sound. That is why we think 
it will be permanent. That is why we urge dealers now 
not to neglect new car sales under this system in the same 
way they neglected service sales under the old system. 
These stations could logically be called, and actually be- 
come, motor centers. 


* * * 


Announcement by the Briggs Mfg. Co. of its plan to 
spend close to $1,000,000 on expansion is good news for 
Detroit. When a man spends a dollar he helps another 
man to get a dollar and eventually gets a dollar back for 
himself. When he saves a dollar it does him no good so 
long as he saves it and he keens the other fellow and 
himself from getting another dollar. 


Offering the figure without the smallest intent to in- 
dicate mitigation of the tragic loss of 33,000 lives in traffic 
mishaps in 1933, a Washington defender of motorists 
points out that there were 122,742,000 persons not killed 
in automobile accidents last year. 


Fourth, and most important, | 


This often has happened when | 








FREE 


AIR 


By Cliff Knoble 





ELLING automobiles is easy. 
All you have to do is outbid 
the other dealers on used cars. 


* * # 


Sentences never seen in an au- 
tomobile ad: 

Just send a postcard request 
for our new catalog. 


give your name to one of our'| | 
salesmen who'll follow you ’till| ' 
h— freezes. 


* * * 


You can always tell a sales ex- | 


pert. He never believes in a per- 
sonal demonstration. 


* * 


RING UP ANOTHER triumph 
for Obadiah Tunkpenny, our 
gifted inventor. This time it’s a 
porthole in the left-front window 
glass, for the convenience of the 
driver who likes to chaw tobacker 
in cold weather, and naturally 
doesn’t want his window open. 
“It’s bound to be as big a success 
as the ash receiver,” says Obe, 
“because what's the fun of 
chawin’ if a feller has no place to 
spit.” 


A PESSIMIST usually believes 
two things—that he is just as 
good as anybody, and that no one 
else amounts to much. 


Nomination for the Most Use- 
less Thing in the World. 
An accelerator on a deficit. 


Some salesmen consider 
petitor’s car when they are only 


doing it to get even. 


It may be a wild-eyed prophecy, 


but still we contend that some 
| day there will be trip-mileage 


figures on a speedometer that will 
be big enough to be readable at 
night. 


DAFFY DEFINITIONS 
DIPLOMATIC RELATIONS— 


| Being polite enough to request a | 


“loan” when we both know d— 


good and well it’s a gift. 


D’ye remember when the 
fashioned accelerator was called 
a buggy whip? 

SUGGESTIONS TO 
SERVICE MEN: 

Never take all the tools to 
the job that you will probably 
require. This induces cramped 
muscles from working too 
long in one position. It is 
much more advisable to walk 
the length of the shop every 
ten or fifteen minutes for a 
different size wrench. 


* * * 


Sure, the woman does a lot of 
automobile buying—knowing that 
the old man will have to pay 
for it. 

* oh * 

A horse laid down on a Detroit 
street and caused a traffic block- 
ade—and no one could suggest 
anything except seeing if he’d 
run out of gas, 

* * * 


If the rich man bought in the 
same proportion to his paying 
ability as the poor man, what a 
market there’d be for $50,000 au- 
tomobiles! 

* K * 


QUEER QUERIES 


Dear CK—I was taking off a| 


spare tire last night when some 

scoundrel shot at me. I’m pretty 

mad, but I don’t know what to 

do about it. What would you do? 
Indignant Dan. 


Dear Dan: Next time I’d take 


more care that the owner didn’t 
catch me at it. 





f 





Then we'll | 
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(all 


it en- | 
tirely fair to run down a com- 


| Sept. 1 


old- | 
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Cutting a Clean Swath 








In This 


Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. 


are invited to use this space for 


Readers 


voicing their opinions or ideas. 


Anonymous contributions will not be accepted but confidence will 
be observed upon request. 


‘Surprise 


I don’t know whether this is news 
to you and the trade but your new 
car registrations in your issue of 
shows the following sur- 
prise, 

Twenty drouth states west of Chi- 
cago showed a larger percentage 
of increase in sale of new cars in 
July than the rest of the country 
did. 

The increase over last July in the 
20 drouth states was 25 per cent 
while the remainder of the country 


showed a gain of 24.5 per cent--not 
| much difference but enough to say 
|} more. 

This is true because I got it out 
of Automotive Daily News.—James 


J. MeMahon, The Corn Belt Farm 


Dailies, Chicago. 
We Thank You 

I was particularly interested in| 
your entire issue of Aug. 25. The 
variety of subjects and the handling 
of them impressed me so that I 
regard the issue as the best Auto- 
motive Daily News I have yet seen. 

That young fellow, Cliff Knoble, 
who writes “Free Air” column for 
you apparently has a decided sense 
of humor and a good grasp of es- 
sentials. His comment to the effect 
that “some candidate will be eventu- 
ally elected to office by the largest 
majority in history,” and his further 
reference in this vein registered de- 
cidedly with me-—W. P. Berrien, 
executive secretary, Philadelphia 
Automobile Trade Assn. 


A Pat for the Pink 

Would it be possible for you to 
furnish us twenty (20) issues of 
the Automotive Daily News of Wed- 
nesday, Aug. 15? 

We desire these so that we may 
furnish a copy to each of our field 
representatives for their considera- 


tion of your editorial “—In the 
Pink.” 
This editorial is right along the 


line of our efforts in the educational 
program we are furthering through 
our representatives—for the car 
dealer and the super service station 
to dress up and become alert to the 
increased profits possible through 


| has appeared 





the sale of plus parts and labor 
with our Tune-Up equipment. 








In the event you do not see fit to 
furnish us with the requested copies, 
will you authorize us to send out a 
bulletin reprint of the editorial, in 


which case full credit for the same 
will be given Automotive Daily 
News? 


Thanking you in advance for any 
consideration accorded this request, 
we remain, L. L. Howard, Allen 
Electric & Equipment Co., Kalama- 
zoo, Mich. 


Strikes ?im Pink 

The mid-week digest of your pub- 
lication in which is contained the 
column “In the Pink” “strikes me 
pink” as being the best thing that 
in the way of trade 
publications for many a long year. 
—R. J. Murphy, manager, Washing- 
ton Automotive Trade Assn., Wash- 


ton, D. C. 


“oa word in 


edgewise” 


By the Publisher 





APPARENTLY OUR CAM- 
PAIGN FOR A “new deal” in au- 
tomobile publicity in just begin- 
ning to be understood. We tried 
to make our position plain. We 
said that automobile sections in 
the daily press that contained 
only comparative sales records 
and factory personnel gossip were 
as interesting to John Henry Pub- 
lic as the sales reports on 
“Wheatena vs. Cream of Wheat” 
or the appointment of a new 
traffic manager by Post Toasties 
would be to the readers of a 
Woman’s Page. 

Then we went on to point out 
that most people bought automo- 
biles to go places pleasantly. That 
there was still plenty of “romance 
to the road” although we in the 
industry seemed determined to 
remove it. And that we must re- 
member that there are a million 
or so young folks who have never 
owned an automobile, coming into 


(Continued on Page 15, Col. 1) 












EW passenger car registrations 
N in July for Cook (Chicago) 
county scored a gain of 31% over 
June, and 28% over the same month 
a year ago. 

While dealers were chalking up 
these sales, the Chicago newspaper 
relied upon to deliver the major 
selling pressure in this market was 
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More Passenger Car Linage in Sunday 
Tribune Alone Than in Full Week’s 
of Any Other Chicago Newspaper! 


Issues 


carried 38.5% of all new passenger car ad- 
vertising in Chicago newspapers. This was 
77% more than any other Chicago news- 
paper printed. On one day alone—Sunday 
—the Tribune carried more new passenger 
car linage than any other Chicago news- 
paper carried in a full week’s issues. 

The Tribune is the preferred motor car 
advertising medium of the Chicago terri- 


ae 


* 


Melt att 


Asap (8 OECD 





GHIGAGO NEW CAR SALES UP 28% IN JULY 
TRIBUNE DELIVERS SELLING PRESSURE! 





BECAUSE THE TRIBUNE provides the adequate, economical coverage of the 
Chicago market which Goodyear needs in order to get volume of sales, this 
company in the first seven months of 1934 placed 68.5% more advertising in the 
Chicago Tribune than in any other Chicago newspaper. 


tory because it gets better results. In Chi- 
cago and suburbs alone, this newspaper’s 
audience of more than 620,000 families in- 
cludes practically every motor car owner 
and prospect in the entire metropolitan 
market. This dominating coverage of more 
than 620,000 families is 52% larger than 
any other Chicago daily newspaper delivers 
and 36% larger than any other Chicago 
Sunday paper. It is practically as large 
as the net coverage of any two other 
Chicago newspapers combined. 

And on Sundays the Tribune reaches an 
additional 293,000 families of the same 
high buying power, living in cities and 
towns adjacent to metropolitan Chicago. 

Take advantage of the increasing oppor- 
tunity for sales in the Chicago territory— 
through the one newspaper which gives 
of Indiana used “‘live power’’ —a dominating ites the coverage vos need in order to do S 
ectietule in the Chiceso Tribune includine thorough advertising job at economical 
eight full pages in run-of-paper 3-color. Dut cost. Ask to have a Tribune representative 


ing the first seven months of this year biv , . : ati 

aad de ive you complete information. 
Standard Oil used 72.5% more advertising in & = P . 
the Tribune than in any other Chicago news 
paper. 


— COVERAGE ae 


the Chicago Tribune. 
During July the Chicago Tribune 
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TO PUT OVER “Live Power,” Standard Oil 





6% of their 


REFINERS OF MOTOR oils and gasoline during July placed 43. 
total Chicago newspaper advertising in the Tribune. The Tribune received 101% 
more than any other Chicago newspaper —and more than any two other Chicago 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 





~ ‘ 529% newspapers combined. 
Percentages Of coverage 
g c® of the familic s of Chicago IN 1934 
57%" 
c 4 and suburbs by daily 
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| FAMILIES AND DAILY NEWSPAPER CIRCULATIONS 
IN METROPOLITAN CHICAGO 
1917 






1934 


Number 












Number Coverage Coverage 


| Families... 








.748,136 — 1,216,563 — 
Tribune ....270,810 36% 627,160 52% 
American...313,800 42% 412,160 34% 
ee ae ‘428. 704 57% 383,885 32% 






NOTE: Circulations are averages for six months’ periods endél 
March 31, and for city and suburban only 










WHAT KIND OF NEW car it will be is a decision in 
which all members of the family have a voice. To 
reach all members of the family, advertise in the 
medium which all members of the family prefer—the 
Chicago Sunday Tribune, Chicago’s most popular 
newspaper. 





THE TRIBUNE’S dominating coverage of 
Chicago and suburbs— the result of building a 
newspaper which people want —is practically 
as large as the net coverage of any two other 
Chicago daily newspapers combined. 





DODGE REGISTRATIONS in Cook (Chicago) county during the first seven 
months of 1934 showed an increase of 81.5% over the same period of last year. 
Dodge in the first seven months of 1934 placed 23.4% more advertising in the 
Tribune than in any other Chicago newspaper. 
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THE INQUIRING REPORTER 


> ser 






ry a . 
Today’s Question 
To what extent do you believe the unseasonal high sum- 
mer sales will hold throughout the Fall? What factors in 
your locality may serve to sustain sales during the 
coming months? 
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W. G. Shaw, vice-president Velie Shaw Motor Co., Oldsmobile, 


“I think sales will hold up into September, 


Minneapolis, Minn.: 
Nothing short of a factory reduc- 


but will fall off with October. 


tion will hold up sales then.” 


* ok Eo 


Floyd D. Akers, Capitol Cadillac Co., Washington, D. C.: “I 
look for volume to hold up very well at least through November. 
One of the most important reasons for the maintenance of sales 
is the obvious and emphatic need for transportation by so many 
individuals.” 

* 

H. C. McMullan, sales manager Yarbrough Motor Co., Studebaker. 
Atlanta, Ga.: “Prospects are that we will experience a better Fall 
business than last year, excepting the threat of a strike. If the tex- 
tile strike continues it will close a large part of the used car market 
With a quick settlement of the trouble, however, business is expected 
to increase over the same months last year.” 

* * * 


George R. Flynn, sales manager, MAC Motors, Pontiac, Minne- 
apolis, Minn.: “Our business has experienced a 40 per cent growth. 


* Bo 


| the most modern type. 


Dodge Brothers 


To Include Fire 
Trucks in Line 





(Continued 


the use of the new type of frame 
As yet, though, the Institute does 
not want to go into details be- 
cause of patent complications, but 
the facts in the case will come out 
in due time. 


Detroit, Sept. 7.—Dodge Bros. 
'are set to advance activities of | 
their truck plants with the com- 
pletion of arrangements which 
will make Dodge an important 
factor also in the manufacture of 
mobile fire fighting apparatus of 


* 


THIS PEEPING TOM picked 
up all these points at a private 
viewing of a car fitted with leaf 
spring independent springing and 
including the new frame, which 
was held Thursday at the Forest 
Lake Golf Club. But it was a 
strange get-together, for only the 
engineers who had contributed to 
this development were _ invited. 
Not a representative of any car 
manufacturer was present. But 
the odd thing about this preview 
was that the engineers who had 
worked on the job, each on a 
distinct idea, never before had 
seen the finished article. They 
saw it for the first time when 
the car was hoisted by a Walker 
electric jack, which permitted we 
fortunate ones to get a look-see 
at the innards. 


While all of us could look, the 


or 


Comprehensive tests conducted 
under the auspices of the Na- 
tional Board of Fire Underwriters 
have culminated in the issuance 
of a certificate of approval on a 
Dodge 500-gallon per minute 
pumper. The foundation unit is 
the Dodge K-34 1%-ton chassis 
with 217 cubic-inch six-cylinder 
engine. 

Bodies for the Dodge pumper, 
designed by Proctor-Keefe Body 
Corp. of Detroit, incorporate the 
Barton pumper capable of throw- 
ing 500 gallons of water per 
minute. 


Plymouth Swaps 
1,000,000th Car 








Our prospect list is about average for this time of the year. We 
believe that the more optimistic business outlook will aid in keep- 
ing sales up during the Fall.” 


* 


Whitney Leary, H. B. Leary jr., and Bros., Chrysler, Washington, 
D. C.: “That business will remain at substantially good levels 
throughout the fall seems to me to be certain, at least as far 
as Washington is concerned. There are several reasons, but chief 
among them are such factors as the heavy government payroll, 
good crops, and fair prices paid in this territory.” 

* oo a 


W. M. Meeks, manager, Pontiac Motor Sales, Atlanta, Ga.: “Our 
sales have been very good during August, and we expect them to 
hold during the Fall. The higher prices for cotton, and the good 
prices received for tobacco, peaches, and other crops will insure a 
continuation of good business. Farmers expect to realize profits 
from hay crops baled and sold to western markets this year.” 

* * * 


* * 


C. O. Persian, asst. sales manager, Hayden Motor Co., Ford, Min- 
neapolis, Minn.: “August was the best month we have had since 
April for new automobile sales. New car sales in August showed 
a 20 per cent increase over July, with used car sales up about the 
same amount. We look for September to be as good as, or better 
than, August.” 

* 


* * 


W. A. Rogers, Barry-Pate Motor Co., Chevrolet, Washington, D. C.: 
“This August we have done more business than in any correspond- 
ing month in our history, and I believe that we have sound basis 
for believing that the volume will be well maintained all during the 
fall. In my opinion, the small ratio of unemployed here is an im- 
portant reason for the activity in the automotive trade.” 

* ok * 

Raymond Tooke, Harry Summers Chrysler Sales, Atlanta, Ga.: 
“Textile strike is the only cloud on the automobile horizon. Aside 
from that, the southeast is in better shape today than it has been for 
a number of years. Good crop prices will be reflected in better auto- 
mobile sales. We are all aware, however, that a continuation of the 
textile strike will seriously cramp our sales activities, both for new 
and used cars.” 





phis. Each of the southern meet- 
ings were well attended, John 


Memphis Buick Men 
Attend Sales Meet 


Conners, Buick 
Memphis, Sept. 7.—About 75 ae , _ — See 
Buick dealers from Memphis ter- H. Pes 
ritory attended the sales meeting| - ©. Gillespie, southern re- 
gional manager, expressed the 


this week end at Hotel Peabody. 
The advertising and sales pro- 
gram for September and October 
was outlined. This was last of 
a series of four meetings in the| five years. H. G. Little, Buick 
South held in Little Rock, Mon- factory representative assisted in 
roe, La., New Orleans and Mem-| tne program. 


view that a careful survey re- 
cently made gave every indica- 
tion of the best fall business in 





ban was on—we couldn’t write 
anything about the constructional 
features, so the column’s public 
will have to wait awhile for the 
actual mechanical facts. 

a * * 


A PREDICTION made by Al 
Bartsch, who first broke into the 
industry years ago with Bosch 
and who of late years has been 
sales and service expert for 
B-O-P, General Motors Export 
and Pontiac and who now is at- 
tached to the Detroit office of 
Transitone on original equipment, 
that 60 per cent of dealers’ ac- 
cessory volume this year will 
come from the sale of automobile 
radios, has opened this writer’s 
eyes to the growth of this type 
of receiving devices. 

As I get it from Bartsch, there 
should be between 900,000 and 
1,000,000 automobile sets sold this 
year, the product of such com- 
panies as Philco, Atwater Kent, 
Stewart - Warner, Motorola, De- 
trola, Arvis, Zenith, Grunow and 
others. And from the same source 
I learn that in the real birth of 
the automobile radio in 1930 pro- 
duction for all makers of automo- 
bile radio totaled only 24,000. In 
’31 it had crept to 35,000, in ’32 
to 134,000 and last year there 
came a tremendous jump to 700,- 
000. The trend to general adop- 
tion shows that at the end of 
July this year the cars in the 
volume class were absorbing from 
15 to 40 per cent of the radio 
sales, with the heavy play com- 
ing in the high-priced group. 
Ford, Chevrolet and Pontiac ac- 
count for from 10 to 15 per cent. 

* * ok 


YOU CAN GET an idea of the 
magnitude of the automobile radio 
development from figures I have 
scanned which show that in the 
last five years, ’34 estimated, 
there were 1,909,000 sets fitted, 
sett. He has been connected with | Which in money value, not includ- 
the technical division for 35 years,| ing retail value of the tubes, 
lately as assistant to Mr. Bassett.| totaled $81,688,000 in dollars and 


For First Model 


Chicago, Sept. 7.—A _ unique 
ceremony will feature tomorrow’s 
program on the _ world’s fair 
grounds when Mrs. Ethel Miller, 
a California woman who pur- 
chased the first Plymouth car 
built, will take delivery of the 
1,000,000th of the same make off 
the assembly lines. 


The Chrysler track at the ex- 
position grounds will be the 
scene of the function, with J. B. 
Wagstaff, advertising director for 
Plymouth, accepting car No. 1 
of the 1928 vintage and making 
delivery of the millionth Plym- 
outh to Mrs. Miller. 

Barney Oldfield will figure 
prominently in the ceremony by 
driving the old car of Mrs. Mill- 
er’s around the track and per- 
forming further stunts with it 
in the sand pit where his “hell 
drivers” daily stage their shows. 

The event was to have been 
held yesterday, but Mrs. Miller, 
who piloted the first Plymouth 
from California, did not make as 
good time as she had expected; 
hence, the postponement until to- 
morrow. She will arrive in Chi- 
cago this afternoon, carrying a 
letter of greetings from Gov. Mer- 
riam of California to Mayor Kelly 
of Chicago. 

It is announced that the No. 1 
Plymouth will remain on display 
in the Chrysler building here for 
the duration of the fair, after 
which it will be displayed in the 
Chrysler Motors engineering lab- 
oratories at Detroit. 





Jennison Named 


Waterbury, Sept. 7.—Herbert C. 
Jennison has been appointed techni- 
cal manager of the American Brass 
Co., filling the vacancy caused by 
the recent death of William H. Bas- 








Sparks » 





Chris 


Sinsabaugh 





from Page 1) 

cents. When automobile 
first came out it 
something like $2 to have a 
set installed because the bodies 
were not wired for radio, but 
since the car builders themselves 
have recognized the growing pop- 
ularity of this feature prices have 
come way down until now the 
range is from $40 to $75, easy to 
pay because the cost can be in- 
cluded in the car installment pay- 
ments. 


radio 
used to cost 


25 
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DODGE AT ANY RATE is 
satisfied that there’s a lot of gold 
in them thar autumn hills and to 
prove it point to the last week 
in August when Dodge dealers 
sold 9,034 Dodge cars and trucks 
and Plymouths, the highest total 
of any week in the last eight 
years. All of which confirms the 
belief of this writer that 1934 is 
far from being a closed book so 
far as retail sales are concerned. 
Holding back 1935 new model an- 
nouncements by most of the car 
builders cannot but help those 
dealers who still have 1934 cars 
to sell and know where they can 
sell them. 

All signs fail in wet weather, 
so I am not at all alarmed be- 
cause Wayne County, Mich., sales 
for August show a decided slump, 
being even lower than in August, 
’33. Elsewhere everyone seems to 
be going at an abnormal pace for 
this time of the year. 


* 


* * 


ok 


THERE’S A MOST encourag- 
ing angle to the Wayne County 
August report, for it shows that 
the truck business here was con- 
siderably larger than in the same 
month a year ago when 359 ve- 
hicles were retailed as against 
520 this August. In volume for 
the year there have been 4,314 
sold as against 1,801 in the same 
time last year. And the hold-up 
of the truck end also is proven 
by Jack Burke’s report that in 
the last week in August Dodge 
dealers sold 2,254 commercial ve- 
hicles as against 1,151 the same 
week a year ago, an increase of 
95.8 per cent. 


* 


Claim No Parts Costs 
In Chrysler Speed Run 


Detroit, Sept. 7—Harry Hartz, 
driver of the record breaking 
Chrysler Imperial which set up 
new speed marks at Bonneville 
Lake, Utah, recently, said yes- 
terday that not one cent had been 
spent for new parts for the auto- 
mobile. 

The car was selected from the 
floor at the Chrysler Detroit Co. 
by American Automobile Assn. 
officials, then driven to Bonne- 
ville Lake where the tests were 
held, after which it was driven 
to San Francisco and Los An- 
geles. From here it was driven 
to New York by Hartz on the 
economy run which resulted in a 
figure of 18.1 miles per gallon be- 
ing made. The total mileage of 
the car exceeds 11,000 miles. 








LATEST CUMULATIVE COMMERCIAL CAR REGISTRATIONS, 5 STATES, AUGUST, 1934-33 


Figures supplied by R. L 
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Police Officials 


Em phasize Need 






Toledo, Sept. 7—Police and 
traffic officials, and other safety 






campaign of the Libbey-Owens- | 
Ford Glass Co. to encourage the | 
widespread adoption of safety 
glass all-around in automobiles. 

Police officials in many cities, 
such as Detroit, Chicago, Cleve- 
land, Cincinnati and _ Toledo, 
where safety campaigns have 
been organized to combat the | 
alarming increase in automobile 
accidents, announced that they! 
are emphasizing the importance 
of safety glass because of the 
protection it offers in case of 
accident. 

In Detroit, an aggressive police 
campaign to educate the public 
on safety measures in the pre- 
vention of accidents has more 
than justified itself and will be 
made a permanent feature, it was 
announced by Col. Heinrich A. 
Pickert, police commissioner. 
























Good Progress 


Made on Federal 
Road Program 













Washington, Sept. 7.—Progress 
made on emergency construction 
of public works highways to date 
under the supervision of the U. 
S. Bureau of Public Roads shows, 
according to an official statement, 
a total of 352 projects, estimated 
to cost $17,190,000, approved but 
contracts not yet awarded; 266 
projects, estimated to cost $8,900,- 
000, awarded but not yet under 
construction; 3,779 projects, esti- 
mated to cost $238,964,000, under 
construction; and 4,105 projects 
completed at a cost of approxi- 
mately $151,295,000. 

The 3,779 projects under con- 
struction involve 10,578 miles of 
road and are giving regular di- 
rect employment to 258,988 men, 
it is stated. 

The figures shown involve 
funds provided by the Acts of 
June 16, 1933, and June 18, 1934. 







Require More Display 
Of Labor Provisions 

Washington, Sept. 7.—Require- 
ments more detailed than here- 
tofore for the posting of labor 
provisions of codes of fair com- 
: petition were announced this 
' week by the National Recovery 
’ Administration. 

The new regulations governing 
the posting of labor provisions 
are set forth in an order of Gen. 
Hugh Johnson, recovery admin- 
istrator. 

The new requirements are that, 
in addition to labor provisions 
which employers heretofore had | 
to post, they now must post also | 
orders, interpretations, explana- 
tions or statements issued by the 
President or the Administrator 
as part of or in connection . 
with such code provisions. 











Marmon-Herrington 


Appoints Jenkins 


Indianapolis, Sept. 7.—The ap- 
pointment of Geo. E. Jenkins as 
district manager for the Marmon- 
Herrington Co., Inc., in the states 
of Texas and Oklahoma is an- 

' nounced by Bert Dingley, Mar- 
mon-Herrington vice-president in 
charge of sales. 

Jenkins for 16 years, was affili- 
ated with the Four Wheel Drive 
Auto Co. in both sales and serv- 
ice capacities. From 1925 to 1932 
he was the FWD manager in the 
Southwest territory and prior to 
that time was with the New York 
branch of the same organization. | 


meee Pe 
Rusco Coast Outlet 


Portland, Ore., Sept. 7.—R. W. 
‘Conroy, Pacific Coast manager for 
Russell Mfg. Co., has completed ar- 
rangements with Thompson & Dubey 
to distribute Rusco brake lining in 
the Portland trade territory. 









Of Safety Glass 


crusaders throughout the U. S.,! 
are actively co-operating in the | 
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of their motor-car investments 
but which now devote miles of 
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Loure right 


G.M.S.! 


...now’s the time to sell the ‘Road to Happiness’ 


back to wives, sisters and sweethearts— 
thru NBC Daytime Broadcasting” 


ee motor car manufacturer knows 

the importance of women in the 
purchase of a car. And millions of them 
have their radio tuned in as they work 
and relax during the day, perfectly re- 
ceptive to a message that promises hap- 
piness. As G.M.S. says, “What a moment 
in which to whisper into millions of 
waiting ears!” 

No longer can anyone doubt the size 
of the daytime audience. A current, nation- 
wide survey just completed by the Market 
Research Corporation of America shows 
that during the daytime hours from Mon- 
day through Friday, there are 94.9% as 


many radio homes with listeners present 
as during the evening hours. Also. . . the 
number of “listening homes” during the 
day averages 53% of the number in the 
evening. With daytime rates 50% less 
than rates for evening hours, that’s a 3% 
advantage in favor of daytime broad- 
casters. And a good program will raise 
the advantage. 

No wonder Daytime Radio Hours are 
golden hours for NBC clients, as their 
increasing use of these hours shows. Let 
NBC tell you about available time, pro- 
grams and talent, merchandising tie-ins 


and total investment. 


NATIONAL BROADCASTING COMPANY, Inc. 


A RADIO CORPORATION OF AMERICA SUBSIDIARY 


e¢ NEW YORK, DETROIT, CHICAGO 





» SAN FRANCISCO 
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NRA Orders Guide Lamp 


To Recognize Metal Union 


= 


Washington, Sept. 7. 
cent decision of the National | 
Labor Relations Board in the 
Houde Engineering Corp. case 
was followed up by the board yes- 
terday with the application of the 
majority rule principle in the 
case of the Guide Lamp Corp. of | 
Anderson, Ind., a General Motors | 
unit. 

The National Labor Relations 
Board ruled that the Guide Lamp 
Corp. must recognize the Metal 
Polishers’ International Union, 
Local No. 52, as the exclusive bar- 
gaining agency of the employes 
the 


The re-| 


in certain departments of 

company. The Union won an 
election conducted in those de- 
partments by 329 votes to 286 for 
the Guide Employes Assn. In 


its opinion the board emphasized 
a letter written by the company 
to the Union last October. In 
this letter the company asserted 
that the Employes Assn. repre- 


sented a majority of its employes. | _ 


In its opinion the Board holds 
that “the company’s insistence 
upon bargaining with the minor- 
ity Employes Assn. seems to the 
board essentially a reluctance to 
bargain collectively at all.” 

“The Guide Lamp Corp.,” the 
board finds, “has violated Section 
7 (a) by interfering with the self- 
organization of its employes, im- 
pairing their right of collective 
bargaining and refusing to bar- 
gain collectively within the mean- 
ing of that section in that it has 
refused to recognize the Metal 
Polishers’ International Union, 
Local No. 52 as the exclusive bar- 
gaining agency of its employes 
eligible to participate in the elec- 
tion of March 19, 1934. 

“Unless within ten days from 


Charge Michigan Dealer 
With Appraisal Breach 
Grand Rapids, Mich., Sept. 7.— 
The NRA working through the 
United States district attorney’s 
office has begun its campaign to 
“crack down” on dealers and| 
firms in western and northern | 
Michigan for alleged non-compli- | 
ance with provisions of the Mo-| 


tor Vehicle’ Retailing codes. | 
Action was started Aug. 31 in| 
United States District court | 
against Emil Peterson of Me-| 
| 
| 


nominee, operating as the Peter- 
son Motorcar Co. in that city. 

The complaint against Peterson 
alleges he violated the NRA auto- 
mobile dealers’ retail code on two 
counts and is also accused of 
having failed to collect the Mich- 
igan three per cent retail sales | 
tax in 11 specific deals as required 
by the code. The bill of complaint 
also states that Peterson allowed 
one customer $45 in excess of the 
code prescribed allowance for his 
car toward the purchase price 
of a new auto. 


Wisconsin Unemployment 
Reserve Funds Grow 
Milwaukee, Sept. 7.-Initial con- 
tributions of unemployment re- 
serve funds totaling $338,000 have 
been set aside by about 2,000 of 
nearly 4,000 Wisconsin employers 
believed to be subject to the state 


compensation act, according to 
Industrial Commissioner Harry 


McLogan. 


The balance of the contribu- 
tions, anticipated in the next 10 
days, is expected to swell the 
total of $500,000, or the specified 
two per cent of July payrolls of 
these employers, totaling about 
$25,000,000, 


Ask For Road Costs 


St. Paul, Minn., Sept. 7—A call} 
for bids on the first $2,000,000 of the 
new federal aid trunk highway con- 
struction program were sent out} 
today by N. W. Elsberg, state high- 
commissioner. The bids are} 


way 

to be opened on Sept. 7. Contracts | 
will be awarded for work in 23] 
different counties in the state. | 


Awarding of the contracts will leave | 
$3,400,000 of the appropriation by | 
the last congress yet to be spent. 


| ployes 


the 
the 


decision 
notifies 


of this 
Corp. 


the date 
Guide Lamp 


board in writing that it recognizes | 


the Metal Polishers’ International 
Union, Local No. 52 as the exclu- 
sive bargaining agency of its em- 
eligible to participate in 
the election of March 19, 1934, and 
that, when requested by the 


Union, it will enter into negotia- | 


tions with the Union and en- 


deavor in good faith to arrive at | 


a collective agreement covering 


terms of employment of all em- | 


ployes eligible to participate in 
the election, the case will be re- 
ferred to the National Recovery 
Administration and to the en- 
forcement agencies of the Fed- 
eral Government for appropriate 
action.” 

The decision is signed by Lloyd 
K. Garrison, chairman of the Na- 
tional Labor Relations Board, and 
H. A. Millis, and Edwin S. Smith, 
members. 





| 
First Half Tire Exports 
28% Over 1933 Period 


Washington, Sept. 7.—Exports 
of automobile tires from the 
United States in the first half of 
the current year registered a 
volume gain of 28 per cent over 
the corresponding period of 1933, 
according to the rubber division 
of the Department of Commerce. 
Export shipments in the two 
periods were, respectively, 648,000 
and 508,000 units. 


The improvement registered, 


the report declares, is significant | 


when compared with total world 
exports of tires which showed an 
increase of only four per cent in 
the first six months of 1934 over 
the corresponding period of last 


year, the respective totals being | 


2,749,000 and 2,653,000 units. 


Ford Co. to Entertain 
Service Men at Fair 
Chicago, Sept. 7.—Having feted 
several thousand dealers since 
the world’s fair opened here, the 
Ford Motor Co. will pay similar 
honors this month to 600 service 
and parts men from 32 branches 


SUNDAY NEWSPAPERS 


lx CAR IS 
THE GLASS 


| De Soto New Car Sales 





Detroit, Sept. 7.—Sales and/| over the same week last year. 
shipments of Airflow De Soto| The three previous peak sales 
|ecars increased materially in Au- | weeks were in April, June and 
gust over July it was announced | July. 
this week. August sales totalled 36,184 


lovonnaw 


MORE THAN 12,000,000 PEOPLE 
WILL READ IN MORE THAN 60 





throughout the United States. 
They will descend upon Chicago 
after having been acclaimed win- 
ners in a contest stated for the 
purpose of bringing “to a maxi- 


Plymouth Sells 
8.845 New Units 








mum of efficiency the service Week of Sept. 1 
rendered Ford owners.” 
The winners will be _ deter- . ar aaa 
: 4 3 Detroit, Sept. 7—-Late summer 
mined, it is made known here, by ; ; 
: ala : ee : shopping for new automobiles 
a point system stressing such . 
sent Plymouth sales up to 8,845 
matters as model garage opera- : : . 
: : : units for the week ending Sept. 1, 
tion with up-to-date equipment : 
; : : : according to a report from the 
and skilled mechanics, maintain- : 
ing a minimum, well-balanced corporation. 
stock, and selling renuine Ford This was the fourth largest 
: Pe s Bs sales week this year and climaxed 






parts and accessories the largest August sales in the 
history of the corporation, it was 
said. The week’s sales showed a 
gain of 22.9 per cent over the 
previous week and 16.5 per cent 






In August Have Gain 









units, an increase of 13.8 per cent 
over August, 1933. 


Retail deliveries gained 6.4 per 
cent during the month, while 
















shipments increased 7.8 per cent. Retail deliveries for the first 
The week ending Sept. 1, showed | eight months of this year were 
a gain in sales of 7.1 per cent! reported at 244,079 units. This 
over the previous week. Ship-| was a gain of 43.4 per cent over 


the 170,219 cars sold in the same 
period last year. 


ments for the week were up 28.6 
per cent, 


LIBBEY: 
SAFETY 
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levy on any single purchase is $10. Grow in Recent Years 








Dodgers of Tax made to evade the sales tax will | have increased to a notable ex- 
7 be on the applicant for license, | tent during the current year, ac- 
Harris said, and added that he | Cording to a report from W. C.|/Dealer Returned Victor 
Leland S&S. ; =m 










Raleigh, Sept. 7. “was going to be hard t Trimble, U. S. vice consul at . . 
Harris, director of the State mo-| \i 004 ' 7 CO | @uenes Alves. In Colo. Court Battle 
te or sees, cea, During the first seven months _Denver, Colo , Sept. 7. — Colo- 
who purchase automobiles in WI 1 ; . i = 1934 total receipts amounted to rado's first ree test of the 
other states to avoid payment of 10lesale Car J “ade ‘a ogee more against 5,150 — = _cejgpinend of _ See eee oe 
North Carolina's three per cent Submits Code Changes 1€ corresponding period of 1933, | to regulate pesvexs musing os re 
pt an increase of 5,735 units, or ap- sulted in a decision in favor of 


sales tax will be unable to pur- Washington, Sept. 7.—The| proximately 111 per cent. Dur-| the defendant in a court case at 
chase State license tags for those wholesale automotive trade, ing the 1934 period, American | Trinidad, Colo. District Judge A. 
automobiles. through its code authority, has| makes accounted for 89.5 per F. Hollenbeck, in a ruling this 

Automobile dealers in border | submitted for NRA approval a/| cent of total motor vehicle im-| week, refused the request of the 
counties have complained to A. J.| group of code amendments set-| ports against 83.4 per cent in the | state for an order enjoining Mur- 


Maxwell, North Carolina commis- | ting forth terms of sale for both | first seven months of 1933. phy C. Barrack, Trinidad auto- 
sioner of revenue, that they are | cash and deferred payment tran- — mobile dealer, from further al- 
unable to compete with dealers in | sactions, together with a new re- Bie Service Mark leged violation of the retail auto- 
border counties of neighboring | vised section covering open price M "o * ye wen a = et mobile dealers code 
states > “ ri . « iline empnhis, pept. ‘ ore than 
ae — susan te anes’ ts 7 ey | 1.000 ia 2 day passed| Judge Hollenbeck held that the 
[at Paceline eates tan.” a. i toberts, deputy adminis- | through city’s testing station for evidence of alleged violations was 
a Sales lax, trator in charge, has announced | examination past week. Almost half | insufficient Barrack’s attorneys 
As a result of these complaints, | that copies of the proposed modi-| of them were rejected for faulty | challenged the constitutionality 
Maxwell has directed Harris not | fication are available at his office, | eauipment. A total of 8,345 cars) of the code, but the court did not 
to issue license plates for ve-| and that any objections relative ar aoe ee = ae aon rule on this point 3arrack was 
Oya » CATS specter ane rejected, 


hicles purchased outside the state| to the suggested amendments ike O'Relbn. satin’ heeds charged with giving a_ higher 
ae i i . : - a : : - a Ke rien, station ead, reported. co 

unless Harris is fully convinced | must be submitted to him before | Payity brakes were the ere + | trade-in allowance on cars than 

that the purchase was not made | Sept. 12. cause of rejection. the code specified 


Mone 


@ Many dealers can make that advertising help them sell automobiles 








because many manufacturers now provide Safety Glass All-Around at new 
low prices that come to less than 2 centsa day on the buyer’s new car pay- 
ments. If you have this tremendous advantage over competition,cashinon 
it by ordering your cars from the factory with Safety Glass All-Around. 
Have them on your floor, ready for delivery. Then, and ONLY then, will you 


find out how effectively Safety Glass All-Around can help you make sales. 


NO SAFER THAN 
IN ITS WINDOwWs! 





OweEnNs:-Forp 












Acts to Check | The burden of the proof that _ Washington, Sept. 7. - Argen- | NA DA Di 
| the out-of-state purchase was not | time imports of motor vehicles | l 


GLASS 


| 440 trucks for a total of 4,575 


9 


T S | for the purpose of evading the | Apgantine Car ots | ‘ 
North Carolina | sales tax. The maximum sales Arge ntine Car Imports ‘Name Used Car Dealers to 


rectory Board 


St. Louis, Sept. 7.—In accord- 
ance with the constitution and 
by-laws of the National Automo- 
bile Dealers Assn., an election for 
directors to represent used car 
dealers in the five geographical 
divisions of the United States has 
now been held. 

The following used car dealers 
have been duly chosen to serve in 
the capacity of directors of N. A. 
D. A., until 60 days after the next 
annual election or until their suc- 
cessors have been elected and 
qualified. 

District 1—-New England States 

Benjamin <A. Kann, _ Boston, 
Mass 

District 2 Central States 
Hugh Erbaugh, Flint, Mich. 

District 3-—Southern States 
George Davidson, Tulsa, Okla. 

District 4 North Central States 

J. T. Nutt, Des Moines, Iowa. 

District 5--Western—Harry J. 
Burrows, Portland, Ore, 

This is the first time that used 
car dealers have ever organized 
or received recognition as a na- 
tional group in the history of the 
automobile business as an integral 
part of the trade. 

It is hoped that through the co- 
operation and combined efforts of 
the two groups, harmoniously 
working together, that both may 
gain needed benefits and serve to 
advance the interests of the en- 
tire industry. 


Pransitone Expands 
Facilities in Detroit 

Detroit, Sept. 7.-The Transi- 
tone Radio Corp. of Philadelphia 
has expanded its facilities and 
personnel in Detroit in connec- 
tion with its automobile radio 
activities. William Balderston, 
who has been resident represent- 
ative for this Phileco car radio 
division for the past four years, 
has been appointed vice-president 
in charge of manufacturers’ 
sales. 3alderston has organized 
a complete sales, advisory sales 
promotion, service and engineer- 
ing staff at 1951 Ferry street. 
An emergency stock of radio re- 
ceivers as supplied car manu- 
facturers, as well as complete 
stocks of service parts are car- 
ried, 

A laboratory consisting of a 
shielded screen room, with a full 
complement of precision radio 
testing and analysis equipment, 
also has been set up for use by 
the organization as well as the 
electrical engineers of the 21 car 
makers which Philco serves 


Sees Cuban Agreement 
As Foreign Trade Aid 

New York, Sept. 7..-As he was 
embarking for the three months’ 
visit to the G.M. plants in Europe, 
J. D. Mooney, vice-president of 
the corporation in charge of over- 
seas operations expressed himself 
as greatly encouraged at the con- 
tinued progress being made to- 
ward the restoration of America’s 
foreign trade. 

“The administration is to be 
heartily congratulated,” Mooney 
said, “on the execution of the 
Cuban trade agreement If other 
agreements to follow are under- 
taken as intelligently and as ag- 
gressively as the Cuban agree- 
ment has been, we shall be able 
to credit the Reciprocal Tariff 
Act with a really outstanding 
contribution to America’s recov- 
| ery.” 


| Louisville New Sales 
Total 636 in August 
Louisville, Ky., Sept. 7.--August 
sales of new cars in Louisville 
| and Jefferson county totalled 531, 
| plus 105 trucks, making a total 
| of 636 unit sales. This was not 
as good as August 1933, when 
there were 784 cars and 51 trucks 
| sold, or as good as July with 655 
cars and 83 trucks. 

Total sales for eight months 
show 4,999 cars and 668 trucks, 
for a total of 5,667, as against a 
total last year of 4,135 cars and 


units. 
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Olds Lines Up In Neighborhood Station Parade 


Building Desig 
In Alipactih 


By E. M. 

Detroit, Sept. 7—Reports show 

that the neighborhood § service 

and sales station movement con- 
tinues to gain 
momentum in 


every section of 
the country. 
Oldsmobile deal- 
ers have joined 
the parade, and, 
judging from 
advance reports 
of stations in 
building, there 
is every reason 
to believe that 
the big change 
in service and 
car merchandising is at last un- 
der way. 

Detroit continues to be the 
headquarters of the _ investiga- 
tions by dealers who are plan- 
ning to get into the new type of 
set-ups before winter. This week’s 
gossip has it that sales promo- 
tional activities at the various 
automobile plants is being 
speeded up in order that the very 
latest information on the neigh- 
borhood stations will be available 
for their dealers. 


Determining Location 

One of the most frequent ques- 
tions being asked is “How have 
the dealers who are now set up 
along the new merchandising 
lines determined just which loca- 
tion is best?” To this question 
A. D. N. already has pointed out 
how the Makemson Buick Co. of 
Detroit decided on the location of 
its new plant. None of the De- 
troit locations have been a hap- 
hazard guess, but rather, the 
study of the potentials of the 
neighborhood, plus that of the 
volume of passing traffic and the 
value of an attractively designed 
building have decided them. 

The best example of a super 
critical survey of service and 
sales possibilities is that of the 
J. B. Cote Co. building on Sec- 
ond Blvd., Detroit. In the many 
years of the industry no auto- 
mobile dealer has dared invade 
the boulevard north of Grand 
Boulevard with a sales room or a 
service station. 





E. M. Lubeck 


The W. J. Hughson sales and service arrangement in San Francisco is proving highly sucessful out on the west coast. The main plant is shown in the upper left hand corner. 
The feeder stations, located at advantageous points throughout the city, send any serv ice job that is too big for them to handle into the main store. 


gn Is Factor 
ng Customers 


LUBECK 

The section in 
Cote neighborhood 
cated is one of the most densely 
populated in the city. While that 
fact was generally known it was 
not until the minute research was 


which the 


station is lo- 


| made by Cote that the actual 
| facts came to light. He found 
| that within a circle of three city 
| blocks there are 22 apartment 
| buildings with a total population 
of over 842 families. There are, in 
|a four-block circle, nearly 1,000 
other residents. Of the apart- 


| ment residents approximately 82 


per cent own motor cars. Of the 
others 74 per cent own cars of 
various makes. The survey re- 
vealed that a service potential of 
about 1,500 cars was without a 
nearby service station and that 
the nearest gas station was sev- 
eral blocks away. 


Outdoor Advertising 


The design of the building was 
determined by another influence 
which in itself marks a new 
trend in outdoor advertising. A 
checkup on passing traffic on the 
boulevard, which is one of the 
main thoroughfares leading 
northward in the city and stop- 
signed at every block, resulted in 
a count of over 35,000 motor ve- 
hicles going north and south at 


various times of the day and 
night. 
In order to attract the atten- 


tion of these motorists Cote has 
installed a large electrically- 
lighted and electrically-operated 
clock. The car driver's first 
glimpse of the clock also takes in 
the Cote sign and the Ford 
standard signboard and at the 
same time a neon sign announces 
that “24-Hour Service on All 
Makes of Cars.” 


In his appeal to the neighbor- 
hood for business Cote has is- 
sued the first of his neighborhood 
service newspapers which will be 
mailed to all residents of the 
community three times per 
month. It is full of service items 
and calls attention as well to 
needed accessories such as car 
radios, heaters and other equip- 
ment in keeping with the season. 


new | 


@ > 


New Oldsmobile Neighborhood Station 








A. T. Shore and Ray M. Severs, of the Shore-Severs Co., Detroit, have opened the first of the Oldsmobile 


neighborhood service stations in Detroit. 


The company offers quick service on all makes of cars. 


The 


latest type of service apparatus enables them to get this work out rapidly. 








New Service Stations Prove 


Profitable Out On West Coast 


W. J. Hughson, San Francisco, with a Main ee 
And Three Well-Situated Stations Has 


Ideal Service Position 


San Francisco, Sept. —-Wil- 
liam J. Hughson, for more than 
30 years a Ford dealer in this 
sector, anticipated the neighbor- 
hood service and sales movement 
which now is sweeping through 
the industry. As a result he now 
has four establishments of this 


nature, all of which are thriving. | 


The main plant is located at 
Market and 11th, 
of the business districts. 
plant are located the main sales- 
room and =service department. 
Then there are three feeders, 
each located at a strategic point. 
This chain is a perfect example 
of the new deal—a 
from which Hughson directs his 


activities and the smaller places 


which go after neighborhood 
business. 

Hughson’s No. 2 station, lo- 
cated at Post and Webster 
streets, caters to the Fillmore 


in the center | 
In this | 


main store | 


district trade. This unit has a 
small salesroom, parts and ac- 
cessory store, a small service 
shop, two lubrication hoists and 
tire and brake shop. It has a 
pumping average of 16,000 gal- 
lons per month, and four or five 
new and used car sales are cred- 
ited to it each month. This lot 
is 100 by 100. 

No. 3 station is at Mission and 
It is considered 
|}about the most up to date and 
| best equipped station of its type 
in the west. It is equipped with 
| six Wayne computing pumps and 
| has an 18-ton double ramp Man- 
ley truck hoist. Due to the fact that 
it is located in the heart of the 
commercial district and a block 
from the automobile ferries, it is 
| operated on a 24-hour schedule. 
| It’s so now that actual figures are 
not as yet available, but it is 
calculated that it will pump ap- 
proximately 25,000 gallons of gas- 





| Stuart streets. 


An Ideal Service Set-Up——Main Plant and Several Feeder Stations 


oline a month. It is located on a 
lot 100 by 150, which includes 50 
feet on Mission street, utilized as 
a used car lot. This station has 
the only public truck hoist in 
San Francisco at the present 
time. In the main station build- 
ing there is also room for dis- 
playing a new car or truck unit. 


At 10th and Harrison is lo- 
cated No. 4 station and it catches 
all Peninsula traffic. As soon as 
the San Francisco bay bridge is 
completed this will also serve the 
bridge traffic. While it is small, 
being on a 50 by 120 lot, it is a 
money-making feeder. It is sell- 
ing 15,000 gallons of gas a month 
and making two or three car 
sales also. There is an accessory 
department and show room for 
cars. The equipment includes 
Wayne computing pumps and two 
lubricating lifts. 

As is the case with all three of 
these subsidiary stores, when a 
service job is too big for the 
branch station to handle it is 
sent to the main store, following 
completion of which it is returned 
to the station. 
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the 


th Dimension 


The News of Automotive Advertising 
By RAY BLACKWELL 





MONG things we never knew before is that Pontiac 
has been playing under the “big top” with the Hagen- | 


beck & Wallace Circus for the past three years. 


Yes Sir, 


a chassis and three Pontiac cars make the entire circuit 
and are prominently displayed before all who attend. 


The showing is tied up with the local dealer in each | 
| parts must be part of the next 


city who is notified in advance of the arrival of the circus 


and given an opportunity to have salesmen on hand. 
The chassis which is the same® 


one used in the national automo- 
bile shows is given a prominent 
place in the center of the men- 
agerie tent. 
placed on either side of the main 
entrance where they cannot fail 
to be observed. 

The third car steps out of 
character and becomes one of the 
profession by taking part in one 
of the circus thrillers. It is used 
to run over a man who somehow 
or other doesn’t seem to mind 

. it’s all in a days work to him. 

Needless to say, this display to- 
gether with a selling talk about 
the Pontiac that is a regular feat- 





Car Displays a Part 


Of C. P. Exposition 
Vancouver, B. C., Sept. 7.—Un- 
der the auspices of the Vancouver 
Motor Dealers’ Assn., an attrac- 
tive presentation of new cars was 
held in connection with the Can- 
ada Pacific Exhibition at Van- 
couver, B. C. The major portion 
of the show was concentrated in 
the forum building and the cen- 
ter of the floor was made attrac- 
tive by large areas devoted to 
mass displays of flowers. 
The results were singularly suc- 
cessful and are stated to have ex- 


ceeded returns from _ exhibition | 


showings for a number of years 
past. During the first two days 
of the show several 


Makemson Sales 


MAKEMSON 
MOTOR N EWS 


NEW SERVICE STATION AND 
BUICK SALES: G. RIVER-ILENE 


EXTRA. 
| Bveryhody 


$ Welcome! 


Vol thn 3 


[ 
| 
5 
| 


<onvenianee't Lean ant Mn anaeens Mahe "This on, 


(Meet. the Boss ' 4.8. WAKEMSON, PL-SPEED, AND BUICK 


“Service on All Cars STATION AMONG 
Seeschayls 


Tisai tow eumpeloran ig 


This is how J. S. Makemson, Detroit Buick dealer, celebrated the 
opening of his neighborhood sales-service station. 
four-page newspaper was mailed out to a selected list of motor car 


Two of the cars are | 





dealers | 





ure of every afternoon and eve-| 
ning performance serves to bring | 


the car to the attention of hun- 
dreds of thousands of people in 
all sections of the country. 


* 


ANOTHER OLD-TIMER in the 
automobile advertising field 
passed this week—Harry S. Dan- 
iels, who died in Detroit, follow- 
ing a long illness. In his time he 
was advertising manager of Kis- 
sel, Dort and Buick, but of late 
years he had been out of the in- 
dustry. Mr. Daniels was 62 years 
of age. 


cg * 


closed as many sales as they had 
closed during the entire exhibi- 
tion in former years, while many 
valuable prospects were listed. 


New Tappet Wrenches 

New York, Sept. 7—J. H. Wil- 
liams & Co. have developed a new 
light line of 12% inch single head 
tappet wrenches. They are one- 
purpose tools specifically designed to 
aid in tappet adjustments. Thin 
heads and narrow jaws are supplied 
for work in close places. 








Firm Moves 
New Philadelphia, O., Sept. 7.— 
The Roto-Cam Mfg. Co., makers of 
piston rings, has removed its busi- 
ness from Cambridge, Ohio, to this 
city where production has_ been 
: started in modern quarters. 


Promotion 


Aluminum Rods 
Create Interest 
As Speed Grows 
Detroit, Interest 


Sept. 7. in 


aluminum connecting rods_ is 
growing as engine speed and 
power give indications of a con- 


tinued climb, according to 


Charles B. Bohn, president of the 
Bohn Aluminum & Brass Corp. 
This authority points out that 


| better bearings or lighter engine 





EXTRA 
Dont 
Miss Jt] 


a Devveits Outstanding Srrvae Sethe e 


_ JOIN HANDS TO PROVIDE MODERM NEW 
| SERVICE CENTER FOR N. W. DISTRICT 


° Daye Nights 
' Service 
. Phone | 
HOgarth 
, 50D. 


za ” Residential 
Z Paro , 


11 mrecninbeant 78 
rn mand | Wotan Chh, 


This interesting 





owners in his community, and also distributed at the official 


opening last week. 


| ion of the 


| this division with General Motors 





step in engine construction if the 
present trend in automobile de- 
sign toward faster and more 
powerful cars continues. 

“With engine speeds climbing 
above the 4,000 revolutions-per- 
minute mark, as automotive en- | 
gineers are pushing engine out- 
put upward in an endeavor to} 
still further improve car per- | 
formance, it will be necessary to | 
either materially improve engine 
bearings so they will stand the 
punishment or to reduce the loads 
on the bearings by using lighter 
materials for connecting rods,” 
says Bohn. 

“One manufacturer, who has 
used the aluminum connecting 
rod as standard equipment for a | 
number of years, has reported a | 
complete absence of bearing 
trouble and an absolute dependa- 
bility in the rod itself. Others 
have solved the problem by going 
to more durable bearings, partic- | ~ 
ularly the copper-lead type in 
place of babbitt. In other words, 
it is evidently possible, according 
to the experience of car manu- 
facturers with whom we have 
been in actual contact, to meet 
the problem of bearing life as it 
exists today by using the finest 
grades of babbitt bearings avail- 
able, by the use of copper-lead 
bearings, by the use of aluminum 
pistons and connecting rods or by | 
a combination of these methods.” 


F. J. &C.T. Fisher | 
Retire from GM; 


| for the balance 





Others to Stay 
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themselves with their personal 
interests, including those of | 
Fisher and Co., and investment 


company of the Fisher group. 
The relationship of the remain- 
ing Fisher brothers, namely Wil- 
liam A., Lawrence P., Edward F. 
and Alfred J. Fisher, to the cor- 
poration is unchanged. Lawrence 
P. and Alfred J. will continue as 
members of the operating staff of 
the corporation and William A. 
and Edward F. will continue in 
charge of the Fisher Body Divis- 
corporation. 
The Fisher brothers have been 
connected with the industry since 
its inception and with the Gene- | 
ral Motors and Fisher Body 
Corp. for over 25 years. In 1908 | 
they organized the Fisher Body | 
Corp. and have since consolidated 


Corp. in 1926. Both Fred J. and | 
Charles T. have held positions as | 
vice-presidents of General Motors 
Corp. since the consolidation and 
have also served as directors and 
members of the Finance and Ex- | 
ecutives committees. 

In announcing their retirement, 
Alfred P. Sloan jr., president of 
General Motors, said: “Their res- 
ignations are a cause of regret 
to all concerned, and they carry 
with them the best wishes of the 
entire organization.” 


USL Battery Field Men 


Find Business Excellent 

Niagara Falls, Sept. 7.—Twen- 
ty-six district representatives 
from all parts of the country, ex- 
cept the Pacific Coast and the 
Southwest, where additional meet- 
ings are to be held attended the | 
sales meeting of the U. S. L. Bat- 
tery Corp. here. Many new mer- 
chandising ideas and plans were 
announced in preparation for the 
busy battery season just ahead. 

The total U. S. L. dealer organ- 
ization numbers 18,000 located 
throughout the United States. 





Nash Launches Fall Drive 


With Price Cuts Up to $150 


(Continued from Page 1) 


ers. No changes have been made, undertaken by the Nash Motors 
in equipment under the new price | Co. 
schedules, and it is stated by “Since Jan. 1 our unit retail 
company officials that no such) deliveries have registered an in- 
step is contemplated. crease of 101 per cent and our 
Base prices are set at $595 for | field forces have gained substan- 
the LaFayette five-passenger two- | tially in number. It is our inten- 
door sedan, $715 for the Nash/| tion to increase the momentum 
Big Six five-passenger town se-| We have attained.” 


dan, $965 for the Nash Advanced 
Eight five-passenger town sedan 
and two-passenger business 
coupe, and $1,475 for the Nash 
Ambassador five-passenger  six- 
window sedan. 


C. H. Bliss, vice-president and 
director of sales, issued the fol- | 
lowing statement accompanying | 


the price reduction move: 

“It is our intention to make a| 
strong bid for the business that 
will be available during the next 
three months. Reducing prices 
at this time, we feel sure, cannot 
help but have a stimulating effect 
on our dealer and _ distributor 
organization and gain for us a 
satisfactory sales volume through- | 
out the Fall selling season. 


“The campaign we have planned 
of the year, in 
which the price reduction an- 
nouncement is the opening gun, is 
one of the most aggressive ever 





State Tax 
collections from the State five-cent 
gasoline tax during the fiscal year 


It was stated officially that ac- 


cording to established Nash poli- 
cies, 
be 


dealers and distributors will 
fully protected on new cars 


and demonstrators in their stock. 
Bon Voyage 

Dayton, Sept. 7—Dr. Owen 
Thompson, research chemist at the 
Dayton Rubber Co., will embark 
Saturday on the Ile de France, for 
Paris, to work in the Citroen Motor 
Car Co. plant there for three 
months, A. L. Freedlander, factory 
manager, announced last Saturday 
night. 


Tax _ Receipts Grow 


Frankfort, Ky., Sept. 7.—The 
Commission reports that 


ended June 30, 1934, totaled $8,748,- 
456.49, as compared with $8, 161,- 
394.15 during the previous fiscal 
year. 


Let’s vet the 
record straight on 


SAFETY! 





WW? believe that any sensible 
man knows that there is 
no such thing as an absolutely 
blowout-proof tire—any more 
than there is an absolutely hole- 
proof sock. You can wear out a 
tire — or a sock — if you use it 
long enough. 


So far 2s blowouts are con- 
cerned—Goodyear has used pat- 
ented Supertwist Cord in every 
ply for years—and this ply 
material was specially designed 
to withstand the constant flex- 
ing, the hard blows of driving, 
and keep its life and resilience. 


But blowouts, after all, cause 
less than % of 1% of all motor 
car accidents. In fact, this is the 
insurance figure for accidents 





due to blowouts and punctures. 
A far bigger hazard is SKIDDING 
— 5% times as many accidents 
are due to this cause. 


And when it comes to safety from 
skidding —the facts are these: 


8,400 stopping tests show that the 
Goodyear All-Weather Tread 
stops a car quicker than any other 
tire—smooth, old tires skid 77 % 
farther—and the figures are 14 
to 19% in the case of other 
new tires. 


All of which gives significance 
to this obvious bit of informa- 
tion: Brakes stop your wheels 
— but it takes tires that grip to 
stop your Car. 


THE GOODYEAR TIRE & RUBBER 
COMPANY, INC., AKRON, OHIO 


x 





MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND 
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Fischer Co., Inc, New York City; | Co., New York, N. Y.; Manley Mfg. SKF Industries, Inc., Philadelphia, 
OW ttracts Thron | Fitzgerald Mfg. Co. Torrington,| Co., Division American Chain Co.,| Pa.; Smalley Accessories Corp.; 
Conn.; Flower City Specialty ng York, Pa.; Maremont Automotive} Chicago; E. M. Smith Co., Los 
» ° e e ° Rochester, N. Y.; W. D. Foreman,| Prod., Inc., Chicago; Micromatic| Angeles, Calif.; P. Sorenson Mfg. 
oO Exhibits and E } b f Chicago; Fostoria Pressed Steel} Hone Corp., Detroit, Mich.; Min-| Co., Inc., Long Island City, N. Y.; 
X ul U Ors Corp., Fostoria, Ohio; The Fulton] nesota Mining & Mfg. Co., St. Paul,| Southern Automotive Journal, At- 
Co., Milwaukee, Wis. Minn.; J. Leslie Morris Co., Ine.,| lanta, Ga.; Sparks-Withington Co., 
; G Los Angeles, Calif.; Morris Motor| Jackson, Mich.; Spencer-Smith Ma- 
Cleveland, O., Sept. 7.-—-The| International Corp., New York City. | en ee : ) 1 | Products Co., New York City; Mor-| chine Co., Howell, Mich.; C. Spiro 
: | Garlock Packing Co., Palmyra, N.| °. » N ) L ; [ : 
management of the Automotive Cc Y.: Gates Rubber Co., Denver, Colo.;| ison Bros. Co. Dubuque, Iowa;| Mfg. Co. Dobbs Ferry, N._ Y.; 
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nounced the following list of | Conshohocken, Pa.; Caseo Products| tric Co., Cleveland, Ohio; L. H.| York City; Motor Improvements,| Co. Inc. New | o Bri weet es 
firms who have reserved space | Corp., Bridgeport, Conn.; The Cata-| Gilmer Co., Philadelphia, Pa.; Globe | Inc., Newark, N. J.; Motor Service Stanley Works, New ritain, onn.; 
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for their exhibits during the Rattler Co., St. Louis, Mo.; Cham- Moines “Iowa: Globe-Union Mfg. Cambridge, Mass.; Murphy Varnish Edwin L. Stanton, Inc., Los Angeles, 
show: pion Pneumatic Machy. Co., Chi-] Co., Milwaukee, Wis.; Gould Storage | ©°., Newark, N. J. ( alif.; Star Tool ( a eae 
A cago; Champion Spark Plug Co.,| Battery Co., St. Paul, Minn.; Gray N Minn.; he L. 8. a _ Le ti 
A. C. Spark Plug Co., Flint, Mich.;| Toledo, Ohio; Chicago Rivet &] Company, Inc., Minneapolis, Minn.; Nacto Cleaner Corp., New York ~ papal ro cg M a 0., st. Peat 
Accurate Parts Mfg. Co., Cleveland,| Machine Co., Cicero, Ill.; Chilton] Guaranteed Parts Co., Inc., New] City; National Battery Co., St. Paul, Mo.; i. _ ble mone a 
Ohio; Acme Air Appliance Co.,!| Company, Philadelphia, Pa.; Cincin-| York City. Minn.; National Carbon Co., Ince.,| ee ee rom aa 
Brooklyn, N. Y.; Acme White Lead} nati Ball Crank Co., Cincinnati, H New York City; National Credit A Louis, a) , ee B. Me 
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Co., Kalamazoo, Mich.; Allmetal! Continental Rubber Works, Erie, | Mfe. Co., Kansas (¢ ity, Mo.; Hins- Ohio Piston Co., Cleveland, Ohio; T 
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nati, Ohio; Alvord-Polk Tool Co.,| dence, R. I.; The Cuno Engineering Hollingshead Co., Camden,’ N. J.; : 5 I land, Ohio; Timken Roller Bearing 
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Coming Events 


SEPTEMBER 


9-10—Muskegon, Mieh. Automotive Matnte- 
mance Assn. of Michigan. Convention 

10-14—Cleveland, 0. American Chemical Be 
ciety Meeting. 

11-12—Louisville, Ky. Kentucky Petroleum 
Marketers Assn. Fall Convention. 

12-14—Atlantic City, N. J. North American 
Jasoline Tax Conference. 

19-21—Atlantio City, N. J. Natl Petroleum 
Assn. Meeting. 


20-22—Washington, D. C. Trade Assn. Exec 
utives Meeting. 
21-22—Cleveland, 0. Natl Assn. Motorbue | 


Operators’ Annual Meeting. 
22-27—Cleveland, 0. American Transit Asm 
Convention and Show. 
26-27—Columbus, 0. Ohio Petroleum Market 
ers Assn, Convention. 
OCTOBER 


1-5—New York. American Society for Metals 
Meeting. 
1-5—Cleveland, 0. American Society of 


Safety Engineers’ Meeting. 


1-5—New York. American Welding Soctety 
Meeting. 
1-5—New York. Natl Metal Congress and 
Exposition. 
1-5—Cleveland, 0. NatL Safety Counell | 
Meeting. 
4-14—Paris, France, Automobile Salon. | 
11-20—London, England. International Aute | 


mobile Show. 
12-13—Tulsa, Okla. American 
Mining and Metallurgical 
22-26—Phijadelphia, Pa. American 
men’s Assn. Convention 
22-26—Philadelphia, Pa. International Foun 
dry Congress, 
31-Nov. 2—New York, 
Council 


ASI Show Draws 
Many Exhibitors 


(Continued from Page 12) 


Engineers, 
Foundry 





Natl. Foreign Trad 


Inec., Chicago; Westinghouse Lamp 
Co., New York City; Whitaker Bat 
tery Supply Co., Kansas City, Mo.; 


Whitney Mfg. Co., Hartford, Conn.; 
Wilkening Mfg. Philadelphia, 


Ce. 


Pa.; J. H. Williams & Co., New 
York City; Wohlert Corp., Lansing, 
Mich.; Wright Mfg. Co. 
X-Z 
“X” Laboratories, New York City; 
Zim Mfg. Co., Chicago. 


New Studebaker Outlet 


Portland, Ore., Sept. 7.—Kenworth 


| drew a 


| the 
| proximately 
| motor 


Automotive Building. 


Institute of | 


| substantiated by 
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Bright Outlook Seen 





For Sales in Canada 





Montreal, Canada, Sept. 7. 
tomotive Day at the Canadian 
National Exhibition, Toronto, 
large crowd of leading 
manufacturers from Canada and 
United States to view ap- 
$1,000,000 worth of 
cars, tractors, trucks and 
accessories on exhibition at the 
Prominent 
manufacturers, automotive en- 
gineers, sales managers and dis- 
tributors for the major companies 


| were later guests at a luncheon 


tendered by the directors of the 


Canadian National Exhibition. 


“The Canadian outlook for the 
automobile industry is bright,” 
said A. E. Barit, 
Hudson Motors of Canada, Ltd. 
“A gain over 1933 of 64 per cent 


| in retail sales of new automobiles 


in eastern Canada for the first six 
months of 1934 is indicative of re- 
covery in the Canadian automo- 
bile industry. This recovery has 
a substantial background and is 
the reports of 
every major industry in Canada 
for the first five months of 1934. 
Reported gains range from 23 per 


cent in the car loadings to 238.2 
per cent in iron and steel pro- 
ductions. 

“While sales for the last six 
months of the year will natural- 
ly be less in volume, there is 
every indication that’ general 


business will be good during the 
autumn months,” continued Barit. 
“Unless some factor of interna- 
tional importance upsets the eco- 
nomic equilibrium 1935 should 
prove itself a profitable year for 
manufacturers and retailers in 
the automobile industry.” 


Baltimore Chevrolet 


Dealers Are Feted 


Richmond, Sept. 7.--(UTPS) 





Au- | 


president of | 


sales contest with the Pittsburgh, | 
| dealers who allegedly have failed | 
to pay assessments to the code 
authority after signing code com- | 
pliance agreements in which such | 


Pa. zone, far exceeded its sales 
quota and defeated the Pitts- 
burgh sales force, it was an- 
nounced. 

Cc. J. Peters, manager of the 
Baltimore zone, spoke briefly at 
the banquet, congratulating the 
sales force, and announced that 
the Chevrolet Motor Co. was pre- 
paring to establish one of the 
largest assembly plants in the 
country in the Baltimore zone. 


Cook County’s 
Registrations in 
August at 6,521 


Chicago, Sept. 7.—The expected 
decline from July developed in 
new car registrations in Cook 
County for August, but the in- 
crease over the same month a 
year ago was marked, according 
to the official figures compiled 
and released by R. L. Polk & Co. 

Registrations for August totaled 
6,521 units as against 5,043 for 
August 1933, and the sensational 
record of 8459 for July 1934, 


= 


which set the high mark for this 


year. 

Practically all makes turned in 
a gain in August over a year ago. 
A surprising feature of the tabu- 


lations is that some ears in the 
medium and high priced fields 
showed an increase in August 


over July. These included Hup- 
mobile, Pierce-Arrow, Packard 
and Lincoln. Nash _ registered 
the same number in both months. 

The lead was retained by Ford, 
with 1,783 cars. Chevrolet fin- 
ished second with 1,429, Plymouth 
was third, with 1,006 units. Fourth 
place went to Dodge with 432, 


Cite Dealers’ Failure 


To Pay Assessments 


Hartford, Sept. 7-—-The Motor 
Vehicle Retailing Code Adminis- 
tration of Hartford has filed suits 
in Common Pleas Court here 
against three Connecticut car 


payment was stipulated. 

The defendants are the 
Sheldon Motor Co., Torrington; 
Samuel Mednicow, used car deal- 
er, New Haven, and William 
Zaleson of Putnam. Although 
agreeing to pay the assessment 
of one-fifth of one per cent of 
their automobile sales volume on 
or before the tenth of each 
month, the three concerns have 
refused demands that they do so, 
according to the code authority's 
complaint. Attorney Kendall M. 
Pierce is counsel for the code ad- 
ministration. 


Dayton’s August Sales 


Hold Near 1933 Mark | 


Dayton, O., Sept. 7.—Automobile 
registrations for Dayton and 
Montgomery county for the eight 
months ended Aug. 31, 1934, total 
4038 units compared with 3541 
ears the corresponding period 
last year, a gain of 14 per cent. 
Sales for August totaled 448 
against 501 the corresponding 
period last year, a decline of 10.5 
per cent. 

Ford registrations for 
totaled 135 compared with 116 in 
August, 1933, and 209 in July: 
Chevrolet, August, 114 against 183 
in August, 1933, and 175 in July; 
Plymouth, August against 68 
in August, 1933, and 8&7 in July 
Truck registration for August 
totaled 63 against 41 the like 
month last year. Truck sales for 
the eight months ended Aug. 31, 


August 


75, 


1934, totaled 489 compared with 
202 the corresponding period a 
year ago. 


Resume Mill Work 
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Motor Truck Corp., with headquar-| More than 500 salesmen of the fifth to Oldsmobile with 367, sixth Canton, O., Sept. 7.—Six mills of 
ters in Seattle and a factory branch| Chevrolet Motor Co. of the Bal-| to Pontiac with 351, seventh to, the Canton Tinplate Corp. which 
i ot been named distributor timore, Md., zone, comprised of | Buick with 298, eighth to Stude- have been idle for several week have 
oa ee wee — > Virginia and a part of Maryland, | baker with 132, ninth to Chrysler a ee _— 150 , men 
of Rai ie cor H. W ek attended a banquet given in their | with 115, tenth to De Soto with cana hien steal toon pay ee 
president. H. A, Oswald is Portland| honor recently at the Jefferson | 102, eleventh to Terraplane with) yrers is said to have been’ respon 
branch manager. Hotel. The Baltimore zone, in a | 92 and twelfth to Packard with 78.! sible for the resumption. 
: ’ f" r ” —_ Cc’ r 7” _ 7 
REGISTRATIONS 5 STATES FOR AUG. 1934-33 
e wn A : ; . e 
The complete cumulative figure will appear each week until all 48 states « ] 1 United State totals for the mth have been printed 
All shown today appear for the first time th month, 
NASH GROUP NON-AFFILIATED MANUFACTURERS 
| | 
© | | | | | | ° 
= | _ ec | > | s 
STATES | eiagi.giai gi | ¥ | » 6 | a lee .3| = 
) = | sels | 6 | © es | d or} -- | 
flala/]4/2/2i) a14/ 2) 4/88) ,/ 43/2/28] # 
q | & | © 3 | 3 | 8 » | &] 2] @ | 8 | @ E= | - =— o% 
a Z| oe <q }|qz@io Gigi ztliaila “ain sis =e 
Delaware 34 | 2 1 31 2 5 8 | 541 
; 33 | 1 1] l l 2 1 5 2 | 133 
North Dakota 34 | 7 2 9] 2 5 | 749 
83 | 1 1] ] 8 2 | 693 
Utah 34 | 10 8 18| 2 8 1 1 23 | 715 
/ 33 | l 1| l 5 2 3 2 6 l | 495 
West Virginia 34 12 15 27] 1 1 1 18 9 6 1 10 45 5 | 2624 
; °33 14 14] 7 t s 1 12 2 6 3 14 10 1] 2352 
Wisconsin 34 | 90 47 137] 2 21 17 9 5 5 77 2 1] 4795 
; 33 | 14 14] 3 14 2 22 5 6 1 6 74 16 3] 3680 
Total 5 states "34 | 121 73 194] 7 1 1 47 29 21 6 15 158 7 1] 9424 
for August 2 4 ‘ 4 11 137 31} 4] 
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= S 
United States Complete 2 ss £ P ? — 5 ai 2 = 
by Months dt < = Z = = E 4 > 3 of 
« 3 3 } b & i= on 60% 
4 z Be <i\|<zio uw | = \|5 =e 
January "34 1468; 1468 434| 180) 336 47; 453) 292) 349) 99| 208) 2242) 506 47 61242 
_ _ __°88 ce _755| 755] 255) 435 6| 126) 678] 483) 523] 138) 199] 2390] 1010| 320 79845 
February 34 | 31; 946, 977] 232| 126) 242 40| 639| 256) 292) 98/ 222) 2228| 355, 23 94887 | 
sees a ; 33] __ 738} 738] 215) 318) 48] 76) 643) 423] 674) #113) 196] 2164) 847| 162] | 69471 | 
March 341 167| 1418; 1585] 186! 166| 149 50| 1173) 317| 421) 144| 222) 4164!) 325 23 173287 | 
7 "331 | _~—- 708] ~—s 703] =—:182| 330) 89} 105) 708} 473) 720] 117] 194) 2215| 882) 159 78749 
April 34 | 250} 1501! 1751] 373) 126) 97 46| 1838} 514) 646 189) 261| 4891/ 400) 32] 222900 | 
— 7 83] 1040| 1040] 650) 354] 142] 96] 982] 656] 915| 169] 252) 2859| 1051| 238] 119972 
May "34 | 978| 1738| 2716] 597 85 45 96| 1535} 657| 516 211| 519! 4140) 825 21] 219163 
eS ___—*33] 1222} 1222] 984) 3864] 176] 129] 1015] 802] 1010| 168] 369| 38490] 2576| 155] 160225 
June 34] 1361! 1342) 2703] 477 58 23 45| 1291| 669) 581! 193) 465) 5226! 772 18 223642 | 
= 33] | 1268) 1268] 742| 382) 292| 143] 1105] 818} 907| 195) 376) 4192| 2546) 104] 174219, 
July 34 1409| 1216) 2625] 602 35) 19) 12) 1532} 692! 840) 220) 467| 4745) 938 26 228760 
. 88 | 1143! 1143] 551/ 335] 828] 153] 1144] 694] 806) 230) 396] 4119] 1444 76 185700 
Seven mos. plus 5 ’34| 4317; 9702) 14019] 2908) 776) 912, 337) 8508| 3426 3666 1160, 2379| 27794) 4128 191] 1233305 
states for August 33] 6930! 6930] 3591| 2522) 1103) 832) 6314) 4361) 5574) 1134) 1993) 21566\10387| 1218 875834 | 
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| short notice. 
| motive Daily News. 
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Automotive Baily News 
FIRST WEEK IN SEPT. 
1925-1933 





1925 

Confirmation of merger involving 
General Motors and Austin Motors, 
Ltd., of England, given by A. P. 
Sloan jr.; net cost to purchaser, 
$5,000,000. E. R. Stettinius, a 
General Motors director, dies. 
Graham Bros. Truck takes over mo- 


tor truck building department of 
Hercules Corp. Homer McKee 
chosen vice-president of Marmon, 


succeeding E. S. Gorrell, with H. H. 
Brooks becoming general sales man- 
Studebaker’s cash hold- 


ager. ‘ 
ings now total $17,000,000. ‘ 
| Chrysler buys American Body Mfg. 
Co. of Detroit. 
1926 

George F. Lord named general 
sales manager of Star, a Durant 
unit. American production of 
tires and tubes approached billion 
dollar mark in 1925, report says. 


Europeans 20 years behind in 
automobile advertising, declares 
Henry T. Ewald, back from a foreign 
trip. 

1927 

Bertram G. Work, 
the B. F. Goodrich 
Switzerland. 
Watson Co. 
for small cars. 
Whippet commercial 
Pontiae also springs 
line of delivery jobs. Ford has 
spent $22,000,000 in 18 months ex- 
panding his Fordson plant. 

1928 
Chevrolet 
comes off 
Clarence E. 
sale 
estin 

1929 
Austin to have 
American body. : 
August production put at 516,522 
by NACC. Hood stockholders 
vote to sell to B. F. Goodrich. 


1930 
Elizabeth, 

Sayway Terminal; 
from Willys Corp. 
$5,525,000 to make Sta 

cars there. Chrysler forms 

Amplex division to handle sales of 

products other than cars and trucks. 

193 


president of 
dies in 

John Warren 
announces new stabil 
Overland 
car line. 
de luxe 


COs 


ator 


offers 


pro duced 
lines. 
made 


Millionth 
in 1928 production 

Eldridge 
manager, 
ated at 


Reo general 


August output 185,000. 


American English 


engine and 


y, ae 
Durant 
re- 


Durant sells 
plant to 

bought it 
ceiver for 


H. M. Leland drops suit to force 
Ford to pay $6,000,000 losses of 
stockholders in original Lincoln Mo 


MacAlamn, 
Soston 


tor Co. John H. 


for 25 years president of the 


Automobile Dealers’ Assn., retires, 
being succeeded by C. E. Fay. . . 
Sendix Aviation and Indiana Stand- 
ard Oil form Lubrication Corp. 
1932 
Ford resumes after three weeks’ 
shutdown, making 2,500 cars and 


trucks daily. Willys-Overland 


has paid in full over $1,250,000 in 
trade accounts without having to 
use bank loans or other borrowings. 


Tire prices go up 11 per cent. 

1933 
Nash announces 1934 models by 
exhibiting them in Nash glass tower 
at the World’s Fair. General 
Motors divisions to provide employe 


| representation by proposed associa- 
| tions. 
| express 


NACC sales 
themselves in accord 
on dealers’ code. 


managers 
with 
NADA 


Driver Sets New Mark 


In-Pikes Peak Climb 
Colorado Springs, Colo., Sept. 7.— 
Louis Unser, of Colorado Springs, 
roared up Pikes Peak in his Schultz 
Special to set a new record for the 
annual mountain climb of 12 miles, 
2,200 feet. Unser was credited with 
an unofficial mark of 16 minutes, 


| 1.8 seconds in the open class event. 


The previous record of 16 minutes, 
47 seconds was set by Glen Schultz, 
of Colorado Springs, in 1932. 





Sales Executive and 
Business Manager 
Seasoned man _ with excellent 
background and more than a 
dozen years of diversified and ex- 
tensive Wholesale and _ Retail 
Automobile experience seeks new 
connection. Record of continuous, 
satisfactory performance avail- 
able, including both Factory and 
Dealer operations. Prepared to 
consider proposition anywhere on 
Box No. 25, Auto- 
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August Dividend Disbursements Set Mark for Year 


37 Million ] Paid 


To Stockholders 
In Past Month 


By C. J. ALEXANDER 


New York, Sept. 7.— Declara- 
tion of dividends by companies in 
the automobile industry in Au- 
gust reached a new high mark 
for the year, totaling $37,354,000 
as against $2,450,000 in July and 
$16,330,000 in the corresponding 
month of last year. This was an 
increase over a year ago of 128.7 


per cent. 


Declarations of regular quar- 
terly dividends by General Mo- 
tors and Chrysler and of an extra 
of 50 cents a share on the com- 
mon by General Motors helped 
swell the August total. The pre- 
vious high for motor companies 
for this year came in May, when 
declarations amounted to $16,- 


239,000. 


Passenger car and truck com- 
panies in August declared divi- 
dends calling for the disburse- 
ment of $36,057,000, as against 
$112,000 in July and $15,411,000 in 
August, 1933, a gain over a year 
ago of 134 per cent. For the first 
eight months of this year, decla- 
rations by car and truck com- 
panies aggregated $68,509,000, 
comparing with $44,217,000 in the 
like 1933 period, an increase of 


54.7 per cent. 


Parts and accessory concerns 
in August declared dividends 
amounting to $1,297,000, as 
against $2,338,000 in July, and 
$919,000 a year ago, a gain over 
1933 of 41.2 per cent. For the 
eight months, declarations by 
parts and accessory companies 
totaled $17,480,000, comparing 
with $7,978,000 a year ago, up 119 


per cent. 


Declarations by the entire in- 
dustry in the first eight months 
aggregated $85,989,000, as against 
$52,195,000 in the like period of 
1933, an increase of 64.9 per cent. 


The figures by months follow: 
Car and Truck Companies 


1934 1933 
Jan. $ 766,000 $ 782,000 
Feb. 14,307,000 13,230,000 
Mar. 169,000 302,000 
«(wean 116,000 
May 16,239,000 13,219,000 
June 859,000 363,000 
July 112,000 794,000 
Aug. 36,057,000 15,411,000 


8 mos. $68,509, 000 $44,217,000 
Parts and Accessory Companies 


1934 1933 
Jan. $1,745,000 $ 154,000 
Feb. 4,205,000 1,324,000 
Mar. 1,654,000 909,000 
Apr. 581,000 995,000 
May 3,536,000 1,817,000 
June 2,124,000 991,000 
July 2,338,000 869,000 
Aug. 1,297,000 919,000 





8 mos. $17,480,000 $7,978,000 

Buying of an impressive type 
came back into the shares of 
some of the automobile compa- 
nies at times this week after an 
almost complete lack of interest 
last week. The first sign of it 
came on Wednesday, when ral- 
lies in some of the motors erased 
all their losses of the five trading 
days immediately preceding. 
Electric Auto-Lite was a feature 
of the Wednesday session of the 
New York Stock Exchange. 

Weekly Price Averages 

The Automotive Daily News 
stock price averages showed the 
following changes for the week 
ended Sept. 5.: 

= k o Chang 

24 Motors WR 20.85 0 
10 Car-truck companies, 21.79 72 ‘ 
10 Parts-accessori 17.57 ) 0 
4 Tire-rubbers o> 17.08 16.49 0.54 

This was a new low for a 
month for the tire and rubber 
shares, the weakness in this 
group having been more pro- 
nounced than in any other. The 
tire stocks rallied nicely in the 
Wednesday market but they 
failed to keep pace with the car, 
trucks, parts and accessory is- 












sues. General Motors was un- 
changed for the week and Chrys- | 
ler was off only one-eighth, ac- | 
counting for the small decline in 
the car and truck classification. 
Gains were registered in the 
parts and accessory group by 
Bendix, Electric Auto-Lite, Motor 
Products and Trico Products, 


L. A. Young Declares 

L. A. Young Spring & Wire this 
week declared the regular quar- 
terly dividend of 25 cents on its 
capital stock and in addition de- 
clared an extra of 25 cents a 
share, both payable Oct. 1 to 
stockholders of record Sept. 17. 

Ross Gear & Tool Co. declared 
the regular quarterly dividend of : : 
30 cents on its common, payable : ¢ : is week b ~ ° ss 
Oct. 1 to stock of record Sept. 20.| Grundy & Co, member of the | Connecticut Rearranges 
Fisk Rubber Corp. declared the |New york Stock Exchange. Car Insurance Rates 
regular quarterly of $1.50 on its| strength in Auto-Lite shares this} Boston, Sept. 7—Compulsory 
$6 preferred stock, payable Oct.1/ .oex% was attributed in some| automobile insurance rates in 
to stock of record Sept. 12. quarters to reports that the com-| Massachusetts are sharply re- 

Mack Trucks, Inc., postponed! ,,ny would obtain the 1935 elec-| arranged, with car owners in 
its dividend meeting from Tues-|+,i.41] business of Chrysler. The|some communities receiving re- 
day of this week to next Wednes-| Gooqpody analysis discusses the | ductions and those in others tak- 
day. probable effect on Auto-Lite’s| ing strong jumps, under the 1935 

White Meeting Delayed earnings of the Chrysler busi-| schedule just released by Insur- 

The annual meeting of the! ness, ance Commissioner Merton L. 
White Motor Co. again has been Selling of metal stocks had an/| Brown. 
postponed, this time until Oct. 5.| unsettling effect on the stock Motorists of Boston and Chel- 

The New York Stock Exchange | market late Thursday, with the| sea have been granted reductions 
has received notice from the/ result that prices reached by| varying from $1 to $6 according 
Auburn Automobile Co. that one| motor shares in the Wednesday| to the size of the cars involved, 
of its officers has been granted rally failed to hold. The volume | while Worcester and Springfield 
an option to purchase at any! of trading increased as prices|car owners will pay about $3 
time during the term of his em-| sagged. Losses were not great,| more on the average in the light 
ployment all or any part of 5,000| however, and some motors actu-| car classification. Essex, Ipswich 





August Exports 


At Studebaker 
Set New Mark 


South Bend, Ind., Sept. 7.—The 
largest August in six years was 
ee TE Ek iacieiedaieemiens . an _ the record set by Studebaker ex- 
ports during the 30-day period 
just ended, according to Arvid L. 
Frank, vice-president and gen- 
eral manager of the Studebaker 
Export Corp. 

“Studebaker sales in August 
were the largest for any August 
since 1928, and were 41 per cent 
ahead of the next largest August, 
in 1929,” he said. “In addition, 
August was Studebaker’s third 
largest month of the year, being 
exceeded in sales by only seven 
units in April and a slightly 
larger number in May. 

“Sales of the Studebaker export 
group—Studebaker, Pierce-Arrow, 
White, Indiana—in eight months 
have already exceeded the total 
for every other entire year since 
1929. Our business for the year 
to date is now 42 per cent larger 
than for all of 1933.” 





















Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 









































New York, Sept. 7, 3:15 P.M.—Motor shares on the New 

York Stock Exchange were quiet today with little 
change in prices from yesterday’s close. The decline of 
the last hour Thursday was checked at the opening today 
| and quotations held well for the remainder of the day. 

















































Hupp Shipments Show 


Sharp Gain in August 
Detroit, Sept. 7. — Shipments 
of Hupmobiles for the first 
eight months of 1934, compared 
with the first eight months of 














: ; : 1933 show an increase of 13 per 

shares of Auburn capital stock | ally showed gains for the day. and Hamilton must pay $9 more a 
at $25 a share. A P aa Thursday, de-| for light and $5 more for heavy cent, according to R. S. Cole, 
ep ag ; 7 cars, these being the sharpest in-| Vice-president and general man- 






The Stock Exchange also re-| clared the regular quarterly divi- 
ceived notice from General Mo-| dend of 62% cents of its capital 
tors that a special meeting will] stock, payable Oct. 1 to stock- 
be held Sept. 27 to consider 4/ holders of record Sept. 15. Bower 
proposal to amend the company’s | Roller Bearing declared the regu- 





ager. The percentage of increase 
since April as compared with the 
corresponding month of last year 
is as follows: April, 52 per cent; 
May, 28 per cent; June, 51 per 





creases, while the greatest de- 
creases, $6 on light-medium and 
$5 on heavy cars, are won by 
Wenham and mechpert. 

















management plan. Stockholders | jar uarterl payments of 25 ’ = ‘jan 
of record Sept. 10 will be entitled pn faa. payable Oct. 25 to Tieshon Has as Profit = ae A cent, and Aug 
to vote. stock of record Oct. 1. Canton, Sept. 7—Net profit of Export oni Canadian. tise 
The time for exchange of the ceria aac dient the Timken Roller Bearing Co. and elas. Unaie & teneenein 4a 

common stock of the Moto Meter . * subsidiaries for the second quarter i, ip 
Scovill Dividend of the year, ended June 30, after| With last year. Export shipments 





Gauge & Equipment Corp. for for depreciation, taxes 


Electric Auto-Lite . sha Waterbury, Sept. 7.—Directors of | provisions 
been extended ohng — ~~ the Scovill Mfg. Co., has voted the| and all other charges amounted to 
usual dividend of 25 cents a share,| $1,298,094.04, equal to 54 cents a 


Sept. 19. About 96 per cent of | The net profit for the first 
ay Oct. 1 t tockholders of | share. e net p 

the Moto Meter stock has been porey Sept. 15. "The company has] six months of the year after the 

exchanged. not missed a dividend payment| same deductions amounted + 

An analysis of Electric Auto-! since 1855, it is understood. 566,293.52, equal to $1.07 a share. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, SEPTEMBER 7, 1934 
(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 


for August, 1934, compared with 
shipments for August, 1933, show 
an increase of 193 per cent. Ca- 
nadian shipments for August, 
1934, show an increase of 88 per 
cent over August, 1933. Export 
shipments for the first eight 
months of this year, compared 
with the first eight months of last 
year, show an increase of 157 per 
cent and Canadian shipments an 
increase of 160 per cent. 


Ford West Coast Salon 


Meeting With Success 

San Francisco, Sept. 6.— The 
Ford salon at Hale Brothers, lo- 
cal department store, is now in 
the fourth and final week. The 













: Last Sale 
High Low Last Sale High Low _ Las hf 
1934 1934 NEW YORK Sept. 7 Aug. 31 | 1934 1934 Sept. 7 Aug. 31 












































. - Allis Chalme St egaweae 125 134% | 4134 22 Mack Trucks (1) ...+.+-+0+> 2334 24 : 
2334 1094 - Allis Chalmers Mig. Ae . = 4 Midland Steel 81 8% auto show continues to draw rec- 
6 1S Ammeeteen C. & Bins 000000s * ees broke — ao i De is —- 191g: || Ord-breaking crowds, and from 
2 > American Woolen ......---- 8% 87% | 4434 15% Motor Products .....--+++++ , . 25,000 to 30,000 daily attend the 
7% ee 8 8! a 7 
573% 16! Auburn Auto (2) .....++0.- 22% 2334 | 16% CHG ear: ER +0000 snesers . exhibit, according to Cc. J. Powell 
, = ‘ ek % AE TS ee 34 5 : 
23% 934 Bendix Aviation .......++.e0. 1314 1234] 1158 37% _— Corp. ees he . - —_ a ow 
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Dealer Code Budget Wins 
Approval In 49 Districts 


(Continued from Page 1) 


authority become compulsory 
assessments and are not, as here- 
tofore, voluntary contributions 

Instructions will go forward im- 
mediately from the Washington 
office of the code authority to all 
dealers explaining details of the 
manner in which the Federal gov- 
ernment will scrutinize all re- 
ceipts and disbursements under 
the budget. It is also announced 
here that the code authority has 
been bonded in the sum of 
$626,000. 


The following parts of the 
budget, and the amounts, for the 
period from July 14, 1934, to June 
16, 1935, have just been approved 
by the NRA: 

National Control Committee 
(Washington and St. Louis offices 
of the code authority), $149,900; 
Alabama, $18,665; Arizona, $17,- 
220; Arkansas, $18,256; Northern 
California, $52,000; Colorado, $17,- 
512.20; Connecticut, $29,828.40; 
Delaware, $7,500; District of Co- 
lumbia, $14,250; Florida, $47,412; | 
Georgia, $31,700; Idaho, $13,590; | 
Illinois, $45,000; Indiana, $67,300; | 
Iowa, $80,000; Kansas, $53,350; 
Louisiana, $25,506; Maine, $32,418; | 
Maryland, $40,000; Massachusetts, | 
$50,000; Michigan, $125,000; Minne- | 
sota, $50,000; Mississippi, $15,625; 
Missouri, $76,080; Nebraska, $51,- 
450; Nevada, $6,012; N. Hampshire, 
$21,675; New Jersey, $66,260; New 
Mexico, $14,000; Metropolitan New | 
York, $80,000; New York State, | 
$74,050; North Carolina, $37,040; 
North Dakota, $17,364; Northern 
Ohio, $58,020; Southern Ohio, $43,- 
458; Pennsylvania, $194,047.50; | 
Rhode Island, $15,000; South) 
Carolina, $20,000; South Dakota, | 
$13,920; Tennessee, $30,001; Met- | 
ropolitan Memphis, $17,340; Utah, 


“2 word in edgewise” 


(Continued from Page 4) 
the market every year and that,... 


they are just as interested in | 
“where - to - go - and - how-to-get- | 
there” as we were when the good 
old Auto Sections lured us by 
maps and pictures, into taking 
long tours. 

Well, as we said in the begin- 
ning, the idea seems to be per- 
colating. Two letters this week 
from reputable Auto Editors... 
both commending our campaign 
but pointing out how difficult it 
is to “sell” the business office on 
the big idea. And both, incident- 
ally, asking us to withold their 
names for fear of the same big- 
bad-wolf. 

Bo a * 

HAVE HEART, GENTLEMEN, 
OUR CRUSADE IS BUT JUST 
BEGUN! Already we have a let- 
ter on record from the President 
of General Motors commending 
our campaign. We will wager that 
once understood, we could count 
on the hearty support of every 
top-kick in the passenger car 
business. Most of them, believe 
it or not, have developed a sort 
of mal-de-mer over the slush and 
gush of the boss-ballyhoo which 
is most apparent in (although 
not confined by any means to) 
the auto sections of the newspa- 
pers . at least they feel that 
way about the amount of good 
white space devoted to their com- 
petitors’ blasts! 

GIRD UP YOUR LOINS MY 
HEARTIES, chisel in a little 
story now and then about some- 
one in your neighborhood who is 
really enjoying his automobile. 
Tell the folks on your page that 
there is a good road, little used 
on Sundays, which leads up to 
where the fish are biting or the 
leaves have already felt the deft 
touch of Mother Nature. Run 
the picture of the family in your 
town who drove to the Century 
' of Progress for less expense than 
it would have cost the “old man” 
for railway and Pullman to go 
» alone. Millions of folks will soon | 
) be heading for the football games | 


| tive 


| works 


Vermont, $18,275; Vir- 
$40,326; Washington, $41,- 
250; West Virginia, $61,250; Wis- 
consin, $80,000; Wyoming, $7,000; 
and Metropolitan Chicago, $71,364 


$16,848: 
ginia, 


Complete, detailed copies of the 
budgets as approved will be avail- 
able for perusual at all times at 
the various enforcement centers. 

The long-awaited approval of 
the motor vehicle budget was con- 
veyed to the code authority by 
J. O. Roberts, deputy adminis- 
trator in charge of the automo- 
section of the NRA. Com- 
plete approval is expected not 
later than next Wednesday, Lane 
stated. 


Hutchinson Recovering 
In Eastern Hospital 


Detroit, Sept. 7—B. E. Hutch- 
inson, vice-president and treasurer 
of the Chrysler Corp., was re- 
ported to be in excellent condi- 
tion at Leroy Sanitarium, New 
York, Thursday, following an op- 


| eration Wednesday night for gall 


bladder and appendix. 

The automotive official left | 
Detroit last week-end on a busi- | 
ness trip to the Eastern city. 


Let Road Contracts 


Bismarck, N. D., Sept. 7.—Con- | 
tracts for about $750,000 in road | 
work throughout North Dakota, one 
of the largest amounts ever let at | 
one time, will be let Sept. 14, state 
officials announced today. Forty- | 
one contracts will be let for work | 
on state highways, municipal road 
and state feeder systems. 
Graveling, paving, dirt excavations | 
and surfacing will be included in 
the contracts. 


| 
| 


everyone of whom would like 
to sail by the line in a new car. 
Probably a picture of that young 
sub-deb in the open roadster she 
will drive out to the big game this 
Fall might give a “buying urge” 
to a lot of folks who otherwise | 
have already decided to “wait un- | 
til next year?” 

There are a thousand stories 
and pictures in your home town 
brother, that will actually keep a 





lot of your readers wishing for a 
new car. Go out and talk with | 
some of your dealer friends. They 
will tell you the kind of stories | 
that will help them sell cars this 
Fall. 
+ * * | 
YOU AUTOMOBILE DEAL- | 
ERS can have more influence on 
this particular subject than the | 
manufacturers. If you believe in | 
what we are talking about, call 
in the “business office’ of your 
local papers and tell them that 
you will appreciate a genuine im- 
provement in their auto pages 
which will help you sell cars. 
The newspaper publishers have 
done everything possible to aid 
the automobile from the day of 
its inception. It is only because 
they have been misguided by the 
competitive material sent out 
from the factories that the auto 
sections have shrunk to “but 
mere shadows of their former 
selves.” Certainly the last straw 
came when a leading manufact- 
urer wrote into all advertising 
schedules, “not to be inserted in 
auto section.” It is a wonder all 
auto editors were not fired and 
all auto pages abandoned when 
those orders went out! And yet, 
in our very humble opinion, the 
amount of newspaper space now 
given gratuitously to the automo- 
bile industry could be made 
equally as valuable as the display 
space purchased and that as you 
know, rans into many millions of 
dollars every year. Right now we 
feel that most of this space is 
being wasted and that, kind read- | 
er, is “what all this shootin’ is| 
about!”—G, M. S&S. 


Studebaker Export Names 
Hudson to Truck Group 


South Bend, Ind., Sept. 7.—The 
appointment of R. G. Hudson, 
former Reo export manager, as 
manager of the 
commercial ve- 
hicle division 
for the Stude- 
baker Export 
Corp. was an- 
nounced here 
today by the 
corporation. 
Hudson, during 
his 12 years as 
an export man- 
ager, has ac- 
tively directed 
the distribution 
of approximately $30,000,000 
worth of trucks and _ buses 


R. C. Hudson 
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abroad. He has a wide acquain- 
tanceship among leading dealers 
in major world markets and 
credited with a thorough knowl- 
edge of the export commercial 
business, having traveled exten- 
sively 
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Tennessee Gas Fees Up 
Nashville, 
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{C ‘Visitors’ Day’’ 
Flint, Mich., Sept. 7——More than 
5,000 persons this week visited the 
AC Spark Plug Co. plants on “Visi- 
tors’ Day.” A souvenir booklet de- 
scriptive of the trip through the 
factory was given. the visitors. 


Many persons from different sections 


Za 


15 
Ayres Is Named 
Temporary Head 
Group 


* 

Of Finance 

Chicago, Sept. 7.—Milan V. 
Ayres, analyst for the National 
Assn. of Finance Companies, has 
been appointed to serve as tem- 
porary secretary, succeeding 
Charles C. Hanch, whose resigna- 
tion secretary and _ general 
manager was recently announced. 

Ayres will act in his new ca- 
pacity until the meeting of the 
board of directors following the 
annual meeting, it is said. 


as 


of the state journeyed to Flint ex- 
pressly for the trip through the 
factory. 
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---Now ‘‘in-the-Works’’! 


This complete reference supplement, which will be treasured by 

every subseriber to Automotive Daily News, will be mailed early 

in October, or as soon as its compilation can be completed. 
FIRST ADVERTISING FORMS CLOSE SEPT. 22nd 

We urge every manufacturer of Automotive Products to take 

advantage of the opportunity for keeping his name before the 


entire industry, which this book offers. 
size page as A. D. N. 


our expense, 


No raise in rates. 
Wire or telephone space reservations at 
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about Buick 


In the United States Buick has now delivered 
at retail as many cars as in all of last year. 


In eight months of this year, Buick production 
has reached more than 76 per cent of the 
entire 1933 volume. 


Buick today is third in the total number of 
cars registered and in active service in the 
United States. 


Five hundred twenty-six dealers have been 
members of the Buick organization for 10 
years or longer—Weaver Garage Company of 
Oil City, Pa., and Skinner & Nicol of Westfield, 
N. Y., as long as 30 years. 


During its 30 years of progress up to August 
1, 1934, Buick has built 2,662,787 cars for 
domestic use and 136,018 for export. Forty- 
five per cent of all Buicks sold in the United 
States are in use today. 
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PUBLISHED LAST MONTH 
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Dealers ordered 21,192 of the newest 2 


Buicks up to July 1. 
was May 12. 


Introduction ~ 


The public invested $43,600,000, on , 


conservative estimate, in Buicks in 
the first six months of 1934. 


3uick in fifth place in dollar volume 
of consumer sales. 


140 Buick dealers doubled 1933 vol- 
ume by the end of June; 390 had sold 
more new Buicks than in all of 1933. 


In June registrations, Buick was fourth 
among all cars in Massachusetts, 
Connecticut, Michigan, Metropolitan 
New York, Chicago, Minneapolis, 
Denver, Fort Worth, Hollywood, 
Baltimore, Flint and a number of 
other points. 





ADDITIONAL BUICK FACTS WILL BE PUBLISHED LATER 


Buick is coming — and coming fast. 
earlier months of the year. 


Its pace was rapid during the 
The newest Buick has accelerated it 
to a yet more speedy gait. Buick business is good and getting 
better. The dealer opportunity has never been brighter. For the 
Buick line is complete. It is priced for every bracket. Buick is 


the car to tie to now. If you want to do business the balance of this 
year, next year and after, write at once to Buick Motor Company, 
Sales Department, Flint, Michigan. 


Buick leans Business 


PRICES: Buick Series 40, $795 to $925; Series 50, $1110 to $1230; Series 60, $1375 to $1675; Series 90, $1875 to $2175 
List prices at Flint, Mich. All prices subject to change without notice. Special equipment extra. Duco fenders at no extr. 
charge. All Buicks may be purchased on convenient G. M. A. C. terms. 





WHEN BETTER AUTOMOBILES ARE BUILT—-BUICK WILL BUILD THEM 





